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This  is  the  nineteenth  product  we  have 
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The  Seaung  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


No.  225  Vacuum 

Can-Closing 

Machine 


Alert  Canners  have  plans  for  new  and  pro¬ 
fitable  products  that  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
that  attach  can  covers  in  a  Vacuum  Chamber. 


CAMEROX  CAX  MACHmERY  CO. 

240  ^orth  Ashland  Avenue  Chicago,  IT.  S.  A. 
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EDITORIALS 

A  MERRY  CHRISTMAS  TO  YOU— It  has  been 
a  good  many  years  since  the  industry  was  able 
to  celebrate  as  genuinely  a  merry  Christmas  as 
it  can  and  will  this  year.  And  we  are  glad  for  your 
sake.  The  depression  was  a  hard  taskmaster,  but  it 
has  done  all  of  us  some  good :  pulling  us  back  from  a 
headlong  plunge  into  crass  selfishness,  greed  and  ex¬ 
travagance  that  could  have  only  resulted  fatally;  it 
taught  us  the  emptiness  of  materialism,  and  brought 
God  back  into  our  lives.  And  what  better  time  to  cele¬ 
brate  this  return  to  sanity  and  decency — the  return  to 
Christian  principles — ^than  this  feast  of  Christmas, 
which  celebrates  the  coming  of  Christ  into  the  world ! 
He  came  into  a  world  that  was,  at  that  time,  very  sick 
of  its  own  rottenness — humanity  left  to  itself  had  de¬ 
generated  into  beastliness,  as  it  always  had  and  always 
will  without  God;  but  He  did  not  come  as  a  scourge. 
On  the  night  when  He  was  born  the  heavens  were  filled 
with  angels  singing  “Glory  be  to  God  in  the  highest, 
and  on  earth  peace  to  men  of  good  will.”  He  brought 
light  and  glory  and  happiness  into  the  darkness  of  the 
world,  and  that  is  why  all  Christendom  rejoices  at  the 
birth  of  the  Savior;  why  all  should  be  merry  and 
rejoice. 

There  are  other  little  babes  in  the  world  this  Christ¬ 
mas,  if  not  born  in  a  stable,  at  least  they  are  in  poverty 
and  want,  and  their  parents  with  them,  and  those 
babes  are  as  innocent  causes  of  their  plight  as  was 
that  other  Babe.  “Whatsoever  you  do  to  the  least  of 
these.  My  little  ones,  you  do  unto  Me,”  has  changed 
the  world,  and  this  year,  as  never  before,  charity 
is  reaching  out  to  help  the  unfortunate.  That  is  the 
spirit  of  Christmas.  Circumstances  bring  the  canners 
closer  to  more  of  this  than  happens  in  most  industries — 
many  of  its  horde  of  workers  out  of  employment  for 
months  because  the  canning  season  has  closed — but 
the  canners  measure  up  nobly  to  this  duty.  You  might 
be  surprised,  because  they  do  it  without  show  or  pre¬ 
tense,  but  they  do  it.  Can  you  find  anything  that  will 
make  you  feel  “better  all  over”  than  an  act  of  his  kind  ? 
Merry  Chrismas  to  you  and  yours ! 

Who  wants  to  talk  business  on  Christmas-eve,  with 
the  air  full  of  “jingle  bells,  jingle  bells,  jingle  all  the 
day”?  Youngsters  and  oldsters,  deep  down  in  their 
hearts,  are  more  inclined  to  yearn: 


“Turn  backward,  turn  backward,  O  Time  in  thy  flight. 
And  make  me  a  child  again  just  for  tonight.” 

Christmas  Eve!  You  bet  we  believed  in  Santa  Claus! 

*  * 

Don’t  know  whether  or  not  you  are,  but  we  are  get¬ 
ting  a  lot  of  good  laughs  out  of  some  of  this  Label 
Discussion !  Who  was  it  who  once  said  that  language 
was  invented  to  conceal  thought  ?  Never  before  in  our 
industry  have  we  seen  such  garbling  of  language — and 
truth — as  can  be  found  now  if  one  reads  afar  on  this 
food-trades-wide  subject.  One  would  think  that  the 
labelling  of  a  canner’s  products  was  his  own  business, 
subject  only  to  the  democratic  rule  of  fair  play  and 
honesty — so  as  not  to  trespass  upon  others  rights, — 
in  other  words  subject  only  to  the  pure  food  laws. 
But  apparently  we  are  all  wrong.  There  are  none  so 
low  as  not  to  feel  the  right  and  the  ability  to  tell  the 
canner  what  he  must  do;  what  he  must  dare  not  do; 
and  what  evil  awaits  him  if  he  does  not  heed  the  advice 
given !  Even  further,  the  wholesale  distributor  seems 
to  feel  that  this  is  his  own,  very  particular,  business! 

It  is  just  about  as  much  the  business  of  any  of  them, 
or  of  all  of  them  put  together,  as  is  the  naming  of  the 
canner’s  children! 

Some  day  the  canners  will  get  mad,  and  they  will 
throw  this  whole  meddlesome  bunch  out  on  their  necks, 
as  they  deserve.  0 !  the  buyers  will  get  mad  and  leave 
the  canners!  Will  they?  Well,  they  will  not!  Because 
if  they  did,  they  know  that  they  would  only  crawl 
back,  abjectly  penitent,  because  they  know  they  cannot 
get  along  without  canned  foods.  The  canners  are  rap¬ 
idly  getting  “hep”  to  themselves,  and  more  power  to 
them!  They  like  their  business,  are  fully  competent 
to  mind  their  own  business — and  they  merely  ask  that 
others  do  the  same.  Merry  Christmas ! 

*  *  * 

Saw  a  cartoon  in  our  good  friend  Food  Field  Re¬ 
porter,  this  week ;  but  if  it  raised  a  smile  it  was  only 
the  kind  of  sickly  smile  that  arouses  a  lot  of  ?  ?  ? 
marks,  and  makes  one  uneasy.  Mother  Nature  is  de¬ 
picted  labelling  her  “canned  goods,”  according  to  the 
“rain,”  “pests,”  “frosts”  or  “drought”  of  the  season. 
And  as  the  old  dame  works,  she  comments:  “Because 
heat,  cold,  snow,  rain  and  the  other  elements  are  the 
final  determining  factors  of  quality  as  well  as  quantity, 
no  man  in  his  right  mind  can  dictate  satisfactorily  a 
simple  system  of  grading  agricultural  output.” 

Were  we  not  in  a  Christmas  mood  we  might  be  in¬ 
clined  to  point  out  that  the  “field”  covered  by  the  jour- 
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nal  in  which  this  cartoon  appeared,  is  mainly  the 
wholesale  grocery,  chain  store  and  general  food  line, 
and  that,  therefore,  this  might  serve  as  a  sample  of 
the  sort  of  free  advice  hinted  at  above.  But  that  is 
unimportant. 

The  point  is:  are  we  to  have  variable  standards 
based  upon  each  season’s  peculiarities :  in  other  words 
are  the  standards  to  be  changed  every  year?  Of  course 
not,  but  that’s  what  this  cartoon  means.  And  if  it 
means  that,  then  it  means  that  all  canned  foods  are  to 
be  dated,  at  least  with  the  year.  And  it  could  mean 
that  if  in  your  locality  crops  were  damaged  by  any  of 
these  elements,  you  can  take  the  best  of  them — even 
if  they  grade  but  a  poor  standard — and  label  them 
fancy,  or  under  descriptive  labelling  “the  best  of  the 
crop” — and  so  we  will  have  grades  for  every  different 
section  where  the  weather  may  have  played  pranks 
with  crops,  in  any  one  year,  and  every  year  a  different 
set  up  for  labelling!  Confusion  worse,  confound  it! 

In  a  thoroughly  Christmas  spirit  we  refute  the  im¬ 
putation  placed  on  good  old  Dame  Nature;  she  has 
been  too  good  a  friend  to  the  canners  for  us  to  allow 
even  Food  Field  Reporter  to  call  her  foolish.  We  know 
she  can  defend  herself,  by  merely  pointing  to  the  uni¬ 
form  grades  used  by  Grain  Exchanges,  Fresh  Fruit 
and  Vegetable  exchanges,  etc.,  all  of  them  her  prod¬ 
ucts  and  all  subject  to  the  vagaries  of  nature,  but  we 
wanted  to  give  her  a  little  Christmas  remembrance 
from  her  most  appreciative  friends,  the  canners.  The 
old  lady  is  “in  her  right  mind,”  if  some  human  chil¬ 
dren  are  not.  Merry  Christmas! 

*  j» 

1934  STRING  BEAN  PACKS 

Washington,  D.  C.,  December  17,  1934. 

To  Snap  Bean  Canners : 

The  1934  pack  of  snap  beans  totaled  6,003,511  cases 
all  sizes;  4,899,896  cases  of  green  beans  and  1,103,615 
cases  of  w^ax. 

The  pack  converted  to  basis  24  /2  totaled  6,300,362 
cases,  which  is  larger  than  the  1933  pack,  but  smaller 
than  the  6,480,461  case  average  pack  of  the  last  five 
years.  The  1934  pack  of  green  beans  basis  24/2  was 
5,157,128  compared  with  the  five  year  average  of 
5,427,171 ;  wax  beans  1,143,234  cases  for  1934  and 
1,053,290  average  for  the  last  five  years. 

Note :  A  report  of  the  snap  bean  pack  is  an  historical 
record  of  canning  operations  extending  over  a  period 
from  spring  to  late  fall,  and  is  in  no  sense  a  report  of 
the  supply  of  snap  beans  available  for  consumption. 
In  view  of  this  fact,  isn’t  it  important  that  you  and 
other  bean  canners  have  a  report  of  the  stocks  of  snap 
beans  in  canners’  hand  that  are  not  sold?  Will  you 
then  take  the  enclosed  card  right  now,  list  your  unsold 
stocks,  and  mail  it  back  to  us  immediately  ?  If  you  are 
sold  out,  mail  the  card  blank  or  merely  write  “sold  out” 
on  it,  but  be  sure  and  mail  it  back  immediately  and 
we’ll  report  to  you  about  January  1.  No  signature  is 
needed  on  this  card.  Yours  truly, 

CARLOS  CAMPBELL. 


THE  CANNING  TRADE 

PUBLISHED  EVERY  MONDAY 

Arthur  I.  Judge,  Manager  and  Editor 
107  South  Frederick  Street,  Baltimore,  Md. 

Entered  at  the  Postoffice,  Baltimore,  Md.,  as  second-class  matter. 

Telephone  Plaza  2698 

The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Poachers  of  the  United  States 
and  Canada.  Now  in  its  fifty-sixth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  -------  $3.00 

Canada  -------  6.60 

Foreign  -------  6.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


1934  PACK  OF  SNAP  BEANS,  GREEN  AND  WAX 


Green  Wax 

State  Standard  Actual  Standard  Actual 

(cases)  (cases)  (cases)  (cases) 


Arkansas  and  Missouri....  138,960  127,495  . 

California  .  209,786  200,447  . 

Colorado  .  36,819  33,116  . 

Indiana  .  292,954  290,277  . 

Iowa  .  65,450  63,987  . 

Maine  and  Vermont .  73,455  70,842  165,575  160,255 

Maryland  and  Delaware.. 1,284,298  1,227,217  24,649  23,675 

Michigan  .  362,724  347,085  181,978  171,169 

Mississippi  .  62,989  58,482  . 

New  York  .  813,571  770,240  297,538  287,651 

Oregon  .  416,192  377,415  . 

Pennsylvania  .  191,702  188,154  65,950  64,619 

Tennessee  .  93,544  89,460  . 

Texas  .  52,699  52,353  . 

Utah  .  104,207  100,510  . 

Washington  .  153,010  137,012  . 

Wisconsin  .  518,182  492,957  277,788  271,188 


All  Other  States .  286,586  272,847  129,756  125,058 


Total  . 5,157,128  4,899,896  1,143,234  1,103,615 


Follow  the  Golden  Arrows  at  the  Stevens  Hotel, 
Chicago,  Illinois,  January  14  -  18,  and  find  out 
what  this  picture  illustrates! 


“THAR’S  GOLD  IN  THEM  THAR’  HALLS!** 
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REVOLV/NC  HOPPER- 


CLUTCH  LEVER 


SUPERIOR  SEEDS 

For  The  Canning  and  Pickling  Industries 


Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 


FOR  FILLING 
PEAS.  BAKED  BEANS. 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
CRAIN  CORN.  HOMINY 
DICED  BEETS.  DICED 
CARROTS  Etc. 


AVARS  MACHINE  COMPANY,  Salem,  New  Jersey 


MASTER  MARGLOBE 

When  you  want  a  better  Tomato  than  you  have 
been  using  try  our  MASTER  MARGLOBE.  It  is  as 
nearly  perfect  as  a  Tomato  will  ever  be:  smooth,  good 
deep  scarlet  color,  very  solid,  with  few  seeds  and  is 
wonderfully  productive. 

THE  PRITCHARD  is  another  exceptionally  fine 
variety,  slightly  smaller  and  somewhat  earlier  than 
Marglobe. 

We  are  growers  of  a  complete  line  of  all  seeds 
for  canners  use: 

PEAS,  BEANS,  CORN,  BEET. 
TOMATO,  PUMPKIN.  SQUASH 

Correspondence  Invited. 

F.  H.  WOODRUFF  and  SONS,  Milford/  Conn. 

Branches  and  Shipping  points — TOLEDO,  O.,  ATLANTA,  GA.,  MILFORD,  CONN. 


AYARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 
FILLER 


r  LIQUID 
ADJUSTMENT 


STEAM 

COIL 


PEA  ADJUSTMENT 


Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No-Can-No-Fill  attachment  that 
works  perfectly. 


Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 


CHANCE  GRADE 
LEVER 
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Tri-State  Packers  Meet 

Philadelphia/  December  11th  and  12th/  1934 


Newlin  B.  Watson 
President 

Tri-State  Packers 


IT  was  generally  predicted,  by  the  early  birds  at  the 
Convention,  that  by  the  time  the  “feed  bag  is  on” — 
the  big  banquet  at  night — the  crowd  would  be  there. 
And  it  was.  But  the  early  sessions  of  the  meeting 
were  rather  sparcely  settled,  despite  the  best  efforts 
of  the  President  and  of  the  officers  to  get  the  crowd  in. 
Using  the  banquet  as  a  yardstick,  the  crowd  was  larger 
than  usual. 

President  E.  V.  Baker  of  Selby ville,  Del.,  called  the 
meeting  to  order  at  10 :30  A.  M.,  with  a  few  well  chosen 
remarks,  heroically  assuming  the  task  of  addressing 
largely  empty  chairs,  under  the  conviction  that  as  soon 
as  an  address  is  begun  the  conventionites  would  begin 
filing  in,  and  so  it  proved. 

ASSOCIATION  PARTICULARLY 
ADVANTAGEOUS  TO  THE 
SMALL  CANNER 

Says  President  Baker  in  Annual  Address 


WE  are  now  beginning  the  30th  annual  meeting  of  the  Tri- 
State  Packers  Association,  and  the  closing  of  1934  activi¬ 
ties.  And  I  extend  to  all  a  most  cordial  welcome. 

One  of  the  most  outstanding  subjects  that  might  deserve  spe¬ 
cial  mention  and  has  occupied  considerable  time  and  attention 
of  your  Executive  Officers,  the  Board  of  Directors,  and  Special 
Committees,  is  the  Canners’  Code.  When  problems  of  this  na¬ 
ture  occur  it  is  most  fortunate  to  have  an  organization  such 
as  the  Tri-States,  in  order  that  the  canner  could  be  officially 
represented  at  the  many  important  hearings,  on  matters  vitally 
important  to  the  interest  of  the  canner.  And  it  occurs  to  me 
the  one  most  benefited  by  such  an  organization  is  the  small 
canner.  If  there  is  anyone  that  can  ill-afford  to  be  out  of  the 
folds  of  such  an  organization,  it  is  the  small  canner.  He  can 
at  least  get  his  wants  and  needs  before  his  own  organization, 
and  will  find  it  rather  difficult  and  non-effective  to  work  single 
handed.  I,  therefore,  urge  all  canners  to  take  advantage  of  the 
Association  membership,  and  thus  pool  their  efforts  toward  more 
effective  results. 

Right  here  I  want  to  express  our  appreciation  for  the  faithful 
service  and  untiring  efforts  put  forth  by  many  of  our  most  out¬ 


standing  canners  in  the  Tri-State  Territory  in  securing  the  best 
possible  deal  under  the  NRA.  While  some  of  its  provisions 
have  been  a  hardship  on  the  canners  generally,  I  am  glad  to 
note  “That  of  the  many  industries  which  are  reported  to  have 
worked  faithfully  and  loyally  with  the  Administration’s  Poli¬ 
cies,  in  its  attempt  to  bring  the  country  out  of  the  greatest 
depression  of  which  history  makes  record” — our  industry  is 
listed  among  them.  A  very  complimentary  record  for  the  can¬ 
ning  industry! 

While  we  have  made  the  contribution,  at  what  might  appear 
to  be  a  financial  sacrifice,  we  can  take  gratification  out  of  the 
fact  we  have  contributed  our  “bit”  to  the  Government’s  plan  of 
putting  people  back  to  work,  and  at  higher  wage  scales. 

I  wish  to  make  special  mention  of  another  matter  as  recited 
in  Mr.  Shook’s  report:  that  is  the  reduction  in  freight  rates  on 
coal,  if,  and  when  this  is  accomplished,  and  we  have  assurance 
that  it  will  be — it  will  mean  considerable  money  saved  to  the 
Del-Mar-Va  canner.  From  the  records  of  the  Secretary’s  office  ’ 
it  would  appear  that  most  canners  are  filing  their  paid  freight 
bills  with  a  view  of  participating  in  this  anticipated  reduction, 
and  restitution. 

In  passing  I  wish  to  call  your  attention  to  the  general  step¬ 
ping-up  of  quality  production  of  canned  foods,  and  most  espe¬ 
cially  of  canned  tomatoes.  This  is  quite  noticeable,  even  in  the 
smallest  plants.  There  has  been  wonderful  development  in  the 
methods — more  attention  is  given  to  the  quality  of  the  raw 
stock,  thorough  sorting,  thorough  washing,  skinning  and  coring, 
and  final  inspection  before  the  product  is  put  into  the  can ;  more 
care  given  to  the  sanitation  of  plants  and  employes,  with  the 
result  of  a  higher  quality  product — much  to  be  desired  in  these 
days  of  sharp  competition.  It  should  be  our  desire  to  meet  the 
demands  of  the  most  critical  housewife,  and  have  her  surprised 
when  she  opens  the  hidden  can,  that  the  quality  exceeds  her 
expectation,  and  not  have  her  disappointed. 

With  this  thought  in  mind  the  labeling  question  can  be  settled 
either  by  Grade  or  Descriptive,  and  the  canner  need  not  worry 
so  much  about  that.  However,  there  will  be  special  mention 
of  this  important  question  at  this  meeting,  and  we  trust  a 
solution  will  be  found  that  meets  the  demands  of  the  consum¬ 
ing  public,  others  interests,  and  at  the  same  time  benefit  the 
canning  industry. 

I  want  to  take  this  opportunity  to  thank  the  Boai-d  of  Direc¬ 
tors  for  their  faithfulness  in  performing  their  task,  and  the 
splendid  cooperation  they  have  given  me. 

I  further  want  to  make  special  mention  of  our  alert,  ener¬ 
getic  and  efficient  Field-Secretary,  Mr.  Shook.  It  is  upon  his 
shoulders  that  falls  the  work  and  responsibilities,  and  to  him 
no  little  credit  should  be  given  for  the  accomplishments  of  your 
Association. 

During  the  year  it  has  been  necessary  to  appoint  various 
special  committees,  and  I  want  to  thank  them  for  their  willing¬ 
ness  to  cooperate  and  the  business-like  way  which  they  have 
approached  their  various  tasks. 

Last,  but  not  the  least  of  our  Associate  Officials,  I  mention 
that  congenial  and  aristocratic  gentleman,  Mr.  Dashiell,  our 
Secretary  and  Treasurer,  who  feels  the  keen  sense  of  taking 
care  of  money  a  “trust;”  whose  congenial  disposition  is  an 
inspiration  to  all  those  with  whom  he  contacts.  We  trust  Divine 
Providence  will  spare  him  many  years  yet  that  we  may  have 
the  benefit  of  his  association  and  services. 

As  to  the  future  I  make  no  prediction.  Time  alone  will  tell. 
There  seem  to  be  many  difficult  problems  to  solve,  but  I  am 
confident  the  ability  of  the  canner  is  equal  to  the  task. 
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LANDRETH 
n  GARDEN  SEEDS 


If  you  are  in  need  of  any  variety  of  seeds  for 
next  Sprins^s  plantins,  please  write  us  statins 
kinds  and  quantities  wanted  and  we  will  be  happy 
to  quote  you  prices. 

Before  placins  your  order  for  delivery  after 
the  1935  crop,  if  our  representative  does  not  call 
upon  you  at  the  time  you  wish  to  buy,  we  hope 
you  will  write  us  and  sive  us  the  opportunity  of 
quoting  you  for  future  delivery. 


D.  LANDRETH  SEED  COMPANY 


BRISTOL,  PA. 


Business  Founded  1784. 


1 50  Years  in  Business. 


REMODERNIZE 


Better  Quality - Better  Satisfied  Customers  —  Better  Profits 


WITH 


HYDRAULIC  CONVEYING  EQUIPMENT 

A  new  Washing,  Elevating  and  Conveying  system  thoroughly  tested  under  the  fire 
of  actual  cannery  operation.  It  eliminates  losses.  Increases  production.  Greatly 
improves  factory  sanitation  and  working  conditions. 

^HYDRAULIC;  “That  science  of  liquids  in  motion  and  the  application 
of  the  forces  which  influence  the  motions  of  water  for  practical  purposes” 

Manufactured  b}) 

540  W.  POPLAR  AVE.  THE  scon  VINER  CO.  columbus,  ohio 

MAKERS  OF  SCOTT  IMPROVED  GREEN  PEA  VINERS  &  VINER  FEEDERS 
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The  President  then  named  the  Committees  on  Nom¬ 
inations,  Resolutions,  and  Finance.  Nominations: 

I.  Stephany,  H.  Nuttle,  and  H.  Lutz.  Resolutions: 
Hall  Wrightson,  Harry  Cannon,  F.  Silver. 

SECRETARY  DASHIELL  SPEAKS 

Secretary-Treasurer  C.  M.  Dashiell  announced  this 
as  the  40th  anniversary  of  his  stewardship,  having 
begun  in  1894  with  the  Peninsula  Packers  Canned 
Goods  Association,  which  later  merged  with  and  be¬ 
came  the  Tri-States,  and  he  said  he  liked  it  and  hoped 
that  he  had  contributed  something  to  the  progress  of 
the  industry,  particularly  of  this  section.  “Why  any 
canner  fails  to  align  himself  with  his  fellow  canners, 
particularly  when  the  costs  are  so  trivial  and  the  bene¬ 
fits  so  pronounced ;  and  when  by  staying  out  he  knows 
he  is  placing  himself  in  an  uncomfortable  position — 
almost  as  a  charity  patient — is  one  of  the  peculiar 
twists  of  human  nature  that  I  have  never  been  able  to 
understand.  Why  do  men  oppose  and  strive  against 
the  very  things  that  would  help  them  most?  The  things 
done  for  their  own  good?  What  valid  excuse  can  any 
canner  in  this  territory  give  for  not  belonging,  as  a 
member,  to  the  Tri-States  Packers  Association,  whose 
whole  purpose  in  life  is  to  help  him  and  the  canners 
and  the  industry  ?  There  are  those  who  say  that  these 
“stay-outs”  know  they  will  receive  the  benefits  without 
paying  any  of  the  expense;  and  of  course  they  do, 
but  I  don’t  believe  they  deliberately  do  it  with  that 
idea.  They  just  don’t  give  the  matter  of  the  impor¬ 
tance  of  the  whole  canning  industry  of  this  section, 
working  as  a  unit,  the  thought  it  deserves;  the  pro¬ 
tection  and  the  safety  of  their  own  business  that  comes 
from  an  active,  energetic  association  constantly  watch¬ 
ing  the  welfare  of  the  business  from  which  they  make 
their  livelihood.  If  they  did  they  would  rush  to  join 
their  fellow  canners,  standing  shoulder  to  shoulder 
with  them.  It  has  happened  in  other  sections  where 
today  close  to  100  per  cent  are  represented  in  some 
State  organizations  of  canners.  The  Code  and  other 
matters  vitally  affecting  their  business  have  brought 
them  together  for  protection ;  and  the  canners  of  these 
Tri-States  should  seek  similar  protection  by  working 
together.  We  have  increased  our  membersliip  this 
year,  but  it  ought  to  be  larger — every  canner  should 
be  a  member,  and  every  reputable,  worth-while  canner 
will  be  welcomed,  and  I  believe  will  accept  this  invi¬ 
tation  and  send  us  his  application.”  Anyone  who  has 
ever  heard  “Dear  Cassius,”  as  he  is  held  in  this  Asso¬ 
ciation,  make  this  appeal,  knows  that  he  means  it; 
that  it  is  straight  from  his  heart. 

The  financial  account  was  in  printed  form  and  had 
been  handed  to  every  member.  It  shows  that  the 
Association  has  gotten  through,  but  only  by  “touch¬ 
ing  up,”  rather  heavily,  the  special  Seed  Account.  The 
Treasurer  said  this  group  of  canners  ought  to  support 
the  Association  without  forcing  it  to  borrow. 

THE  FIELD  SECRETARY’S  REPORT 

Next  the  Report  of  the  Field  Secretary  was  read 
(mostly,  however,  in  impromptu  comments)  as  fol¬ 
lows  : 


The  close  of  1934  finds  the  industry  still,  after  operating 
practically  six  months  under  the  code,  very  much  divided  in 
its  opinion  of  the  practical  phases  of  NRA.  Fortunately  canned 
foods  markets  are  generally  at  a  level  at  least  somewhat  above 
the  cost  of  packing. 

The  basis  of  NIRA  and  AAA  apparently  was  that  if  an 
industry  would  surrender  its  rights  to  barter  with  labor  on 
wages  and  hours  of  employment,  certain  features  of  the  Sher¬ 
man  Anti-Trust  Act  would  be  waived  by  which  the  industry 
might  unite  in  control  of  production  and  prices  of  its  commodi¬ 
ties  at  least  sufficiently  to  compensate  for  the  added  cost  arising 
from  increased  wages  and  shorter  hours  of  employment. 

Through  the  Agricultural  Adjustment  Administration  this 
compensating  influence  took  the  form  of  controlled  production 
by  Marketing  Agreements. 

The  efforts  toward  Marketing  Agreements,  which  would  be 
acceptable  to  both  the  industry  and  the  Administration  bogged 
down,  and  we  operated  this  year  without  taking  advantage  of 
the  opportunity  for  controlled  acreage  of  the  vegetable  crops 
packed  in  the  Tri-States. 

The  compensating  influence  hoped  to  be  attained  through  the 
code  for  the  canning  industry  pointed  in  two  directions: 

First,  it  was  felt  that  serious  unfair  trade  practices,  which 
cost  the  canning  industry  very  heavily,  might  be  corrected. 

Second,  it  was  the  hope  of  a  great  many  members  of  the  in¬ 
dustry  that  minimum  prices  for  the  finished  product  might  be 
set  at  a  price  showing  at  least  cost  of  manufacture. 

Certain  provisions  for  unfair  trade  practices  are  embodied  in 
the  code  but  up  to  the  present  time  have  not  appeared  to  be  of 
any  practical  benefit  to  the  industry.  Long  before  the  code 
for  the  canning  industry  was  approved  the  Administration 
changed  its  attitude  entirely  regarding  fixing  of  minimum  prices 
in  codes.  We  find  then,  that  the  industry  has  been  subjected 
to  a  very  much  higher  scale  of  wages  with  shorter  hours  of 
employment  without  the  advantages  offered  through  Marketing 
Agreements  and  through  the  code  of  controlled  minimum  prices 
and,  for  at  least  the  first  six  months  under  the  code,  with  little 
compensation  from  the  fair  trade  practice  provisions. 

FUTURE  SALES — Undoubtedly  the  most  outstanding  event 
in  merchandising  canned  foods  over  the  past  fifty  years  trans¬ 
pired  in  1934.  With  the  code  for  the  canning  industry  in  the 
making  and  with  definite  knowledge  that  when  the  code  was 
approved  it  would  carry  a  tremendous  increase  in  the  rate  of 
wages,  and  with  other  costs  of  packing  correspondingly  increas¬ 
ed,  we  had  a  number  of  canners  both  in  the  Tri-States  and  else¬ 
where  who  were  seduced  by  the  siren  song  of  some  brokers  and 
buyers  into  selling  a  tremendous  amount  of  future  tomatoes  at 
prices  below  the  possibility  of  packing.  Among  these  same  can¬ 
ners  will  be  found  the  most  outspoken  opposition  to  any  plan 
for  labor  to  receive  a  decent  compensation  for  its  services. 

With  the  future  market  for  standard  No.  2  tomatoes  opening 
at  75  cents  we  soon  found  the  market  forced  down  to  67  cents. 
Some  canners  selling  at  this  price  and  stating  that  they  did  not 
intend  to  pay  code  wages.  Some  other  canners  were  induced 
to  sell  even  though  facing  a  loss,  by  the  specious  argument  of 
their  broker  that  it  was  better  to  sell  futures  at  61 V2  cents 
than  to  face  the  possibility  of  a  lower  market  after  the  goods 
were  packed.  Such  brokers  and  such  canners  do  not  need  the 
strong  hand  of  a  Mussolini  to  force  prices  and  wages  below  a 
decent  basis.  How  much  of  this  manipulation  of  the  canners 
market  is  done  by  those  who  profit  in  speculation  is  hard  to 
say,  but  from  past  events  it  is  too  much  to  hope  that  this  situa¬ 
tion  will  be  corrected  through  any  awakening  influence  that  may 
be  applied  to  the  guilty  canners. 

Texas  and  the  Southwest  offered  an  unusual  field  for  mar¬ 
keting  Eastern  tomatoes  this  year,  and  just  while  this  market 
was  going  along  smoothly  at  72 cents  F.  O.  B.  Baltimore, 
buyers  of  that  state  were  advised  by  a  brokerage  firm  that  their 
representative  wired  that  he  believed  he  could  buy  tomatoes  at 
67%  cents  F.  O.  B.  Baltimore  between  August  28th  and  Sep¬ 
tember  15th.  With  this  information  of  course  the  buyers  in  the 
Southwest  ceased  buying  and  you  will  recall  that  the  tomato 
market  soon  dropped  off  to  67%  cents.  Movements  of  this 
character  are  handled  by  some  brokers  to  create  the  impression 
that  they  are  doing  something  special  for  the  buyer’s  benefit. 

BOOTLEGGING  TOMATOES — This  year  has  been  no  excep¬ 
tion  in  reference  to  the  loss  of  contract  acreage  through  boot- 
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CORN  CANNING 


SPRAGUE-SELLS 


A  Machine  to  Fit  Your 
Every  Need 

•  For  nearly  half  a  century  it  has 
been  our  constant  aim  to  solve 
your  problems  almost  before  you 
are  aware  of  them,  and  the  “leader” 
machines  for  corn  canners  shown 
on  this  page  are  representative  of 
the  complete  Sprague-Sells  line. 
Nearly  every  item  bearing  the 
Sprague-Sells  name  is  a  recognized 
leader  in  its  held. 

Send  for  fully  illustrated  cata¬ 
log  showing  our  complete  line 
of  dependable  canning  machinery 
for  all  food  products.  You  will 
incur  no  obligation  or  cost.  Mail 
coupon  below. 


Universal 
Corn  Cutter 

For  both  whole  ker¬ 
nel  and  cream  style 
corn;  will  single  cut 
for  true  whole  grain 
corn;  double  cut  for 
cut  kernel  corn;  and 
will  cut  and  scrape 
for  cream  style  corn. 
Assures  big  increase 
in  yield  and  profits. 


Super  Husker 

The  fastest,  strongest,  most  efficient  green 
corn  husking  machine  ever  built.  Husks 
from  120  to  160  ears  per  minute — han¬ 
dling  all  the  corn  that  two  operators 
can  possibly  feed. 


Model  8  Corn  Silker 

The  last  word  in  corn  silkers. 
Stronger,  more  rigid  and  requires 
much  less  space  than  other  mod¬ 
els.  Has  all  good  features  of  pre¬ 
vious  silkers  plus  a  number  of 
real  improvements. 


Peerless  Corn  Washer 

For  corn,  pumpkin  and  other  large 
round  products.  Gently  tumbles, 
rubs  and  scrubs  ears,  without 
bruising.  Removes  all  foreign  mat¬ 
ter.  Saves  corn  and  cuts  labor  costs. 


M&S  Hi-Speed  Filler 

Handles  more  difficult  can  filling 
jobs  than  any  other  machine  built. 
Action  automatic  and  continuous. 
Unless  can  is  in  proper  position 
to  receive  it,  product  cannot  flow. 
All  cans  filled  exactly  alike.  Fills 
any  liquid  or  semi-liquid  product. 


Other  Machines  for  the 
Corn  Conner 

Peerless  Rehusker 
Peerless  Corn  Trimmer 
High  Pressure  Washer 
Ear  Corn  Brusher 
Inspection  Conveyors 
Ear  Corn  Blancher 
Model  5  Cutter 
Knife  Grinders 
Spiral  Conveyors 
Whole  Grain  Washers 
Blending  Mixers 
Syrup  System 
Resilker 
Cooker-Fillers 
Elevators 
Cob  Crusher 
Corn  Shaker 
Etc.,  etc. 


Duplex  Batch  Mixer  Preheater 

For  batch  mixing  corn,  meats,  etc. 
When  line  is  operating  120  cans 
per  minute,  each  ounce  of  mixed 
corn  receives  6  minutes  heat  treat¬ 
ment,  expelling  much  of  free  air 
contained  in  kernel — flowing  nat¬ 
ural  starch  smoothly,  allowing  fill¬ 
ing  at  high  temperature  which  is 
essential  to  good  vacuum. 


SEND 

FOR 

THIX 

BOOK 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  us  your  General  Catalog 
No.  200.  We  are  interested  in  the 
following  equipment: 


Division  of  Food  Machinery  Corp.  • 

HOOPESTON,  ILLINOIS  I 

TELEPHONE  HOOPESTON  123  ! 

Modem  Canning  Equipment  Jor  all  Food  Products 


Name. 


Address. 
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legging.  In  approaching  this  question  we  must  admit  that  the 
entire  fault  is  not  with  the  grower.  Certain  abuses  in  years 
when  the  open  market  prices  were  below  contract  prices  has 
put  a  good  many  growers  in  a  state  of  mind  in  which  they  want 
to  get  even  by  jumping  their  contract  when  the  reverse  is  true 
and  they  are  able  to  bootleg  their  tomatoes  for  more  money 
than  the  contract  price.  Canners  are  especially  up  in  arms  on 
the  matter  now  as  we  have  had  two  successive  years  in  which 
the  open  market,  through  the  entire  canning  season,  has  been 
above  the  contract  price.  Of  course,  as  it  always  happens  in 
matters  of  that  sort  the  innocent  suffer  with  the  guilty.  Many 
a  canner  who  has  always  fulfilled  his  contract  with  growers, 
even  though  the  open  market  was  much  lower  than  the  contract 
price,  has  suffered  during  the  past  two  years  a  considerable 
loss  of  his  contract  tomatoes  due  to  the  high  open  market. 

We,  can  at  least  say  that  the  solution  of  this  problem  lies 
before  us  and  that  the  experiences  gained  this  year  may  offer 
some  help  in  arriving  at  a  solution.  In  some  instances  court 
injunction  has  been  resorted  to.  A  good  many  were  hopeful 
that  the  Fair  Practice  Provisions  of  the  Canning  Code  might 
help  solve  the  problem. 

FREIGHT  RATES  ON  BITUMINOUS  COAL— It  is  with  a 
great  deal  of  pleasure  that  the  Association  is  able  to  announce 
a  favorable  report,  by  the  examiner  for  the  Interstate  Com¬ 
merce  Commission,  to  the  plea  of  the  Tri-State  Packers’  Associa¬ 
tion  for  a  reduction  in  the  rate  of  freight  applying  on  shipments 
of  soft  coal  to  the  Del-Mar-Va  Peninsula. 

The  inequality  of  the  rates  applying  in  that  territory  attract¬ 
ed  the  attention  of  your  Field  Secretary  as  one  of  the  early 
problems  to  be  undertaken.  Our  contact  on  this  matter  at  first 
was  through  the  Traffic  Manager  of  the  Del-Mar-Va  Associa¬ 
tion;  and  then  later,  we  joined  with  some  of  the  coal  producing 
sections  and  afterwards  we  approached  the  problem  through 
our  new  contact  on  traffic  matters,  the  Baltimore  Association  of 
Commerce.  About  two  years  ago  we  employed  counsel,  the 
Interstate  Traffic  Committee  of  Washington,  D.  C.  And  as 
above  indicated  through  the  efforts  of  counsel  the  examiner  has 
recommended  reductions  averaging  practically  $1.00  per  ton. 

When  it  is  considered  that  at  least  50,000  tons  of  soft  coal 
move  by  rail  alone  into  this  territory  it  can  be  seen  what  this 
saving  will  amount  to.  We  are  happy  to  state  that  the  canning 
industry  will  participate  very  heavily  in  the  savings.  All  can- 
ne?s  of  the  Del-Mar-Va  area  have  been  requested  to  file  paid 
freight  bills  covering  shipments  of  coal  for  the  past  two  years, 
and  for  those  who  were  made  a  party  to  the  original  suit,  freight 
bills  from  January  1,  1931,  may  be  filed  for  action  for  refund. 

BOARD  OF  DIRECTORS  MEETINGS— During  the  year  the 
officers  and  Board  of  Directors  of  the  Association  have  held  the 
meetings  provided  for  in  the  Constitution  and  By-Laws  and  at 
these  meetings  have  given  consideration  to  the  following  sub¬ 
jects  of  importance  to  the  industry: 

Plans  for  meeting  the  extraordinary  expense  involved  in  con¬ 
ferences  regarding  Marketing  Agreements  and  the  canning  code. 

Decided  to  hold  special  meeting  of  the  Association  on  Febru¬ 
ary  27th  and  28th. 

Organized  Committee  of  12  on  Improved  Canning  Factory 
Practices  and  requested  the  cooperation  of  the  State  Univer¬ 
sities  and  the  U.  S.  Department  of  Agriculture  on  the  matter. 

Requested  the  NR  A  to  defer  compulsory  labeling  of  grades 
of  canned  foods  until  proper  and  effective  means  of  legal  en¬ 
forcement  could  be  promulgated. 

Approved  the  principle  of  over-time  for  female  employees. 

Approved  the  principle  of  piece  work  in  the  code. 

Requested  that  the  five  southern  counties  of  New  Jersey  be 
included  in  the  Intermediate  District. 

Approved  the  system  of  payroll  audit  in  order  to  more  effec¬ 
tually  enforce  the  rate  of  wages  and  the  hours  of  employment 
provided  for  in  the  code. 

Requested  that  the  Tri-States  Packers’  Association  have  rep¬ 
resentation  on  the  Committee  on  Grades  for  canned  food  labels. 

Requested  that  the  Association  have  representative  on  the 
committee  on  labor  rate  and  hours  of  employment. 

Notified  the  Board  of  Directors  of  the  National  Canners  As¬ 
sociation  that  on  going  on  record  favoring  grades  on  labels  our 
Board  had  reference  specifically  to  canned  fruits  and  vegetables. 


Decides  after  the  effective  date  of  the  code  to  discontinue  re¬ 
ports  of  sales  as  the  code  made  provisions  whereby  interested 
parties  could  obtain  official  information  regarding  sales  prices. 

Favored  the  establishment  of  a  flat  rate  for  peeling  toma¬ 
toes  and  for  cutting  corn  by  hand. 

Recommended  to  the  canning  code  authority  names  from  which 
to  select  the  Compliance  Committee  representing  each  of  the 
Tri-States. 

Made  temporary  interpretation  of  the  code  relating  to  wages 
and  hours  of  employment  while  canning  perishables. 

McNARY  MAPES  STANDARDS— During  the  year  the  Sec¬ 
retary  of  Agriculture  made  a  change  in  the  standards  for  both 
canned  tomatoes  and  canned  peas.  The  color  requirements  of 
canned  tomatoes  were  made  much  higher  by  the  regulations 
which  provided  for  the  color  test  to  be  made  of  the  one-half 
contents  of  the  can  by  weight  having  the  poorest  color.  The 
reading  of  the  color  being  the  same  as  had  previously  been 
required  in  the  entire  can  makes  this  feature  much  more  diffi¬ 
cult  to  meet  than  heretofore.  Information  reaching  our  office 
indicates  that  at  least  in  1934  Tri-State  canners  did  not  experi¬ 
ence  serious  difficulty  in  meeting  the  higher  standard  for  color. 

In  the  standards  for  canned  peas,  as  an  additional  test  for 
maturity,  it  is  required  that  the  water  insoluble  solids  of  the 
peas  tested  do  not  exceed  22  per  cent.  The  determination  of 
insoluble  solids  is  one  that  can  be  made  only  in  a  laboratory 
and  by  a  chemist  or  other  trained  person.  We  have  been  guided 
on  this  matter  by  the  advice  of  Strasburger  &  Siegel  which  so 
far  at  least  shows  that  a  good  many  perfectly  good  standard 
peas  would  be  thrown  in  the  sub-standard  class  under  this  test. 

Recently  we  sent  a  communication  to  the  Secretaries  in  other 
states  where  pea  packing  is  of  importance  and  requested  their 
cooperation  in  having  determinations  of  insoluble  solids  made 
of  typical  standard  peas  packed  by  their  members.  We  feel, 
that  if  it  is  demonstrated  that  this  requirement  would  condemn 
what  are  considered  generally  as  good  standard  peas,  that  we 
should  have  no  difficulty  in  having  an  Amendment  made  thereto. 

ASSOCIATION  MEETINGS— The  New  Deal  has  brought  so 
many  problems  to  the  industry  that  during  the  past  year  we 
have  had  three  meetings.  In  addition  to  the  regular  annual 
meeting  in  Philadelphia  on  December  13th  and  14th  and  the 
Spring  Meeting  in  Baltimore  on  April  10th  and  11th  we  had  a 
special  meeting  of  the  canners  at  College  Park  on  February 
27th  and  28th.  At  the  December  meeting  matters  in  connec¬ 
tion  with  the  Code  and  Marketing  Agreements  were  presented 
and  every  canner  and  any  one  else  interested  was  given  an 
opportunity  to  discuss  all  features  of  the  Code  and  Marketing 
Agreements.  The  February  meeting  was  devoted  to  a  study 
of  Marketing  Agreements  presented  by  the  Administration  on 
corn,  peas  and  tomatoes.  This  again  gave  the  Tri-State  can¬ 
ners  the  opportunity  of  acquainting  themselves  with  the  plans 
worked  out  under  the  Agricultural  Act. 

And  again  at  the  April  meeting  the  proposed  code  for  the 
canning  industry  was  discussed  and  reports  of  studies  of  grades 
on  sweet  corn  and  tomatoes  in  relation  to  growers  contracts 
were  made. 

STANDING  COMMITTEES — We  wish  again  to  express  our 
appreciation  to  the  members  of  the  Standing  Committees  the 
list  of  which  this  report  contains.  It  is  a  source  of  inspiration 
for  the  work  done  at  the  Easton  Office  to  have  the  cooperation 
of  these  men  who  devote  so  much  of  their  time  to  the  work  for 
the  general  good  of  the  industry. 

In  addition  to  the  regular  Standing  Committees  it  became 
necessary  to  have  Special  Committees  to  contact  the  authori¬ 
ties  in  Washington  regarding  Marketing  Agreements  and  the 
Code.  Mr.  James  M.  Shriver  and  Francis  S.  Silver  on  the  corn 
committee,  F.  Hall  Wrightson  and  J.  Roscoe  Wheatley  on  the 
Marketing  Committee  for  peas  and  J.  Richard  Phillips,  Jr.,  on 
the  tomato  committee  all  did  valiant  work  in  behalf  of  the 
industry.  Their  work  involved  many  days  in  Chicago  and  like¬ 
wise  still  more  time  in  Washington.  In  addition  to  these  Com¬ 
mitteemen  many  of  our  canners  also  gave  valuable  time  to  the 
consideration  of  these  perplexing  questions.  Several  of  them 
also  attended  conferences  and  hearings,  both  in  Washington 
and  Chicago. 
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IN  MEMORIAM — It  is  with  deep  regret  that  we  record  the 
death  of  three  of  our  Ex-Presidents,  The  death  of  the  first 
President  of  this  Association,  Walter  O.  Hoffecker  on  January 
23rd,  and  W.  Earl  Withgott  on  February  8th,  and  William  E. 
Silver  on  April  22nd  took  from  our  midst  three  very  able  lead¬ 
ers  whose  services  to  the  Association  reached  its  zenith  during 
the  time  each  served  as  our  President,  We  miss  them  very 
much, 

COMMUNICATIONS  —  Among  the  many  communications 
from  our  office  to  the  members  of  our  industry  during  the  year, 
we  wish  to  mention  the  following: 

New  Standards  for  canned  peas. 

Proposed  Growers  contract  price  for  corn,  peas  and  tomatoes. 
Rate  of  wages  and  hours  of  employment  proposed.  The  Code 
advantages  of  piece  work  rate. 

Questionnaire  regarding  canning  factory  practices  in  prepa¬ 
ration  and  canning  of  tomatoes. 

Report  acreage  of  peas  and  cases  packed  in  1924-33  inclusive. 
Progress  made  on  Marketing  Agreements, 

Announcement  of  Public  Hearing  on  the  Marketing  Agree¬ 
ment  for  canned  peas. 

Collection  of  samples  of  typical  growers  contracts  for  peas. 
Notice  of  hearing  before  Interstate  Commission  on  our  peti¬ 
tion  for  reduction  of  freight  rates  on  coal. 

Report  of  pack  and  spot  holdings  of  lima  beans.  Announce¬ 
ment  of  Rural  Sanitation  Projects, 

Conferences  on  Marketing  Agreement  on  peas,  corn,  toma¬ 
toes,  etc. 

Samples  of  General  Form  of  Marketing  Agreements  for  can¬ 
ned  peas. 

Announcement  of  the  proposed  Food,  Drugs  and  Cosmetics 
Bill, 

Invitation  to  all  pea  canners  in  the  Tri-States  to  meet  in 
conference  on  Marketing  Agreements, 

Requests  samples  of  No,  3  and  4  sieve  peas  and  Standard 
tomatoes  from  which  to  make  studies  regarding  new  require¬ 
ments  under  the  McNary-Mapes  Amendments, 

Copy  proposed  New  Standards  for  canned  peas  and  canned 
tomatoes. 

Report  proposed  acreage  of  tomatoes,  corn,  peas  and  snap 
beans  for  1934, 

Announcement  effective  date  of  code,  giving  outline  of  wages 
and  hours  of  employment. 

Report  average  number  of  buckets  per  hour  peeled  by  97 
workers. 

Letter  requesting  communication  from  canners  giving  their- 
reaction  to  uniform  flat  rate  for  peeling  tomatoes. 

Announcements  procedure  to  obtain  authority  for  special 
wages  to  be  paid  handicapped  workers. 

Letter  calling  attention  to  the  necessity  of  reporting  male 
workers  who  are  employed  over  60  hours  per  week. 

Announcement  regarding  additional  payment  due  canners  on 
Government  contracts  occasioned  by  surcharges. 

Copy  report  conditions  of  canning  crops  as  of  June  1,  1934, 
Advising  conditions  of  the  pea  crop  in  Wisconsin  and  New 
York  State, 

Acreage  and  condition  of  canning  crops  July  1,  1934, 

Notices  of  prosecution  for  violating  NRA  wages. 

List  of  re-employment  officers  in  the  Tri-States, 

Request  for  data  regarding  hand  cutting  of  corn  on  which 
to  base  flat  price. 

Additional  report  on  conditions  of  Wisconsin  pea  crop  also 
prospect  for  snap  bean  crop. 

Announcement  rate  of  service  charge  of  the  Department  of 
Agriculture  for  examination  samples  of  canned  tomatoes. 
Descriptive  matter  on  determining  color  in  canned  tomatoes 
under  new  requirements. 

Report  tomato  conditions  in  Utah  and  tomato  and  corn  crop 
in  Indiana, 

Letter  emphasizing  the  importance  of  proper  sorting  of  raw 
tomatoes. 

Notification  to  members  of  the  industry  that  they  were  not 
assessable  under  the  code  applying  to  fresh  fruits  and  vege¬ 
tables. 

Requests  for  data  showing  average  earning  per  hour  tomato 
peelers  worked  on  flat  rate  basis. 


REVISION  OF  LABELS— On  May  29th,  1934,  the  Presi¬ 
dent  approved  the  Code  of  Fair  Competition  for  the  canning 
industry  subject  to  the  following  conditions: 

1 — That  the  industry  shall  designate  a  committee  whose  mem¬ 
bership  shall  be  subject  to  the  approval  of  the  Administrator 
and  who  shall  cooperate  with  the  Administrator  in  the  formu¬ 
lation  of  standards  of  quality  for  products  of  the  industry  and 
to  make  recommendations  to  the  Administrator  within  ninety 
(90)  days  for  the  inclusion  in  said  Code  of  provisions  with 
respect  to  such  standards  and  labeling  requirements, 

a — That  the  industry  shall  report  not  later  than  December 
1,  1934,  on  the  operation  of  the  provisions  of  Articles  III  and 
IV  with  a  view  to  improving  the  hour  and  wage  provisions  of 
this  Code, 

In  its  report  and  communication  to  the  industry  the  com¬ 
mittee  on  standards  and  grade  labeling  appointed  in  accord¬ 
ance  with  the  Executive  Order  has  endeavored  to  set  out  to  the 
industry  that  grade  labeling  would  be  impractical  and  that 
misbranding  thereunder  could  not  be  successfully  prosecuted 
because  of  the  flavor  factor. 

It  is  on  these  premises  that  the  committee  has  recommended 
the  plan  for  descriptive  labeling.  Naturally  both  plans  should 
be  presented  at  the  Annual  Meeting  by  practical  canners  of  our 
own  membership  that  we  have  selected,  Mr,  Harry  L,  Cannon 
to  present  the  Descriptive  Labeling  Plan  and  Mr,  F,  Hall 
Wrightson  to  present  the  Grade  Labeling  Plan, 

It  is  hoped  that  these  presentations  will  clear  up  a  lot  of 
misapprehension  and  misinformation  that  has  been  circulated 
rather  freely, 

MEMBERSHIP — A  year  ago  it  was  our  pleasure  to  report 
the  largest  membership  in  the  history  of  the  Association,  We 
had  at  that  time  an  increase  of  2,000,000  cases  in  our  member¬ 
ship  over  the  preceding  year. 

The  close  of  1934  finds  us  with  still  an  increase  in  member¬ 
ship  over  1933,  Our  present  basis  of  dues  is  on  a  pack  of 
5,250,000  cases. 

This,  of  course,  does  not  represent  by  any  means  the  total 
pack  of  our  membership,  as  our  maximum  dues  are  based  on 
200,000  cases  seasonal  products  and  375,000  cases  non-seasonal 
products. 

Our  membership  included  seven  whose  pack  exceed  the  maxi¬ 
mum  and  the  total  of  these  seven  companies  would  be  a  great 
many  million  cases. 

We  take  this  opportunity  of  expressing  in  a  public  way  our 
appreciation  of  the  support  and  cooperation  given  by  our  many 
members.  Naturally,  we  have  been  to  an  unusual  expense  in 
connection  with  the  many  conferences  and  hearings  on  Mar¬ 
keting  Agreements  and  the  Canning  Code,  This  type  of  work, 
whatever  the  results  attained,  is  never  universally  satisfactory 
to  the  members  of  the  industry.  In  saying  this  we  offer  no 
apologies  for  what  has  been  attained  but  do  wish  to  say  that 
our  efforts  at  all  times  were  to  procure  the  best  possible  ar¬ 
rangements  for  the  industry  under  the  circumstances  surround¬ 
ing  the  situation, 

NON-MEMBERS — To  the  non-members  canners  we  extend 
a  most  cordial  invitation  to  become  members  of  this  Associa¬ 
tion  which  has  for  its  object  the  attainment  of  everything 
possible  for  the  good  of  the  canning  industry. 

The  program  of  work  is  determined  by  that  representative 
bunch  of  canners  from  each  of  the  Tri-States  who  are  unsel¬ 
fishly  devoting  their  time  as  officers  and  members  of  the  Board 
of  Directors, 

If  we  succeed  in  getting  the  reduction  of  freight  rates  on 
coal  shipped  to  the  Del-Mar-Va  Peninsula,  which  now  looks 
assured,  no  canners  in  that  territory  ought  to  be  outside  of  the 
Association,  When  you  can  figure  an  actual  saving  of  approxi¬ 
mately  $50  in  freight  on  each  carload  of  coal  through  the  ef¬ 
forts  of  the  Association  certainly  the  nominal  dues  should  not 
stand  in  the  way  of  membership, 

PRESIDENT  E,  V,  BAKER — We  have  been  very  fortunate 
during  1933  to  again  have  at  the  head  of  our  Association  so 
capable  and  practical  a  leader,  Mr,  Baker  like  the  preceding 
Presidents  has  given  without  reservation  his  time  and  talents 
to  the  work  which  was  extraordinarily  heavy  this  year  because 
of  the  many  new  situations  facing  the  industry.  As  we  look 
into  the  future  we  hope  for  many  years  to  come  to  have  the 
benefit  of  his  counsel  and  his  guidance. 
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SECRETARY-TREASURER  C.  M.  DASHIELL— No  words 
of  mine  could  do  justice  to  C.  M.  Dashiell  the  Dean  and  Peer 
of  all  Association  Secretaries.  As  the  years  go  along  we  are 
more  and  more  impressed  with  his  earnestness,  sincerity  and 
ability.  Our  tribute  can  best  be  expressed  by  the  sentiment 
“What  a  Man.” 

The  President  then  introduced  John  H.  Frazier, 
manager  the  Commercial  Exchange  of  Philadelphia 
(the  Futures  Canned  Foods  Exchange)  which  has  been 
in  operation  for  about  one  year,  but  not  growing  as 
rapidly  as  it  deserves,  because  its  functions  are  not 
properly  understood  or  appreciated,  Mr.  Frazier  did 
not  explain,  but  extended  a  warm  invitation  to  all  to 
visit  the  Exchange  while  in  the  City,  to  see  how  it 
works,  and  how  it  can  serve  the  industry.  This  Ex¬ 
change  can  easily  become  what  Wall  Street  is  to  the 
stocks  and  bonds  market — a  public  balance  wheel,  giv¬ 
ing  definite  form  and  assurance  to  all  quotations.  Or 
you  might  say  it  will  become  similar  to  the  Corn  and 
Flour  Exchange,  the  Butter  and  Egg  Exchange,  etc. 
It  is  the  one  assured  way  to  sell  definite  qualities  at 
definite  prices,  all  transactions  being  open  and  in  the 
public  view.  It  has  long  been  wanted  and  debated  in 
this  industry  but  it  will  take  time  to  bring  the  in¬ 
dustry  to  a  general  use  of  it. 

The  meeting  had  been  awaiting  the  arrival  of  the 
Mayor  of  Philadelphia.  The  truth  is  the  Mayor  was 
reading  and  waiting,  but  the  crowd  in  the  meeting  was 
so  small  that  it  would  have  been  an  affront  to  him  to 
have  invited  him  to  speak  earlier,  and  even  when  he 
was  escorted  in  by  Secretary  Dashiell,  the  crowd  was 
very  slender. 

A  REAL  BOOST  FOR  CANNED  FOODS 

The  Honorable  J.  Hampton  Moore,  Mayor,  spoke 
knowingly  and  interestingly  of  the  canned  foods  in¬ 
dustry,  saying  that  from  his  experience  or  acquaint¬ 
ance  with  farming,  transportation  and  general  produc¬ 
tion  costs,  and  the  work  involved,  he  could  not  under¬ 
stand  how  canned  foods  could  be  sold  as  cheaply  as 
they  are.  He  said  he  expressed  the  thanks  of  his  great 
city  for  the  service  the  canners  rendered  in  helping 
supply  a  varied  diet ;  that  the  citizens  would  be  reduced 
to  meager  rations,  and  would,  undoubtedly,  be  com¬ 
pelled  to  pay  tremendously  high  prices  for  such  food 
products  as  would  be  available,  were  it  not  for  the 
presence  of  canned  foods  in  every  grocery  everywhere. 
He  marvelled  at  the  ability  to  garner  the  abundance 
of  the  harvest’s  plenty,  preserve  it  under  ideal  sanitary 
conditions  as  he  had  seen,  and  have  it  ready,  in  im¬ 
perishable  cans,  during  the  periods  of  out-of-crop  sea¬ 
son — the  whole  year  through — at  prices  within  the 
easy  reach  of  the  masses.  He  said  it  was  a  pleasure 
to  welcome  to  Philadelphia  a  body  of  men  with  such  a 
high  ethical  calling.  “You  render  a  real  service  to 
humanity,  and  in  the  name  of  the  three  million  inhabi¬ 
tants  of  this  great  city,  and  of  all  the  peoples  of  the 
country,  I  thank  you.” 

AFTERNOON  SESSION 

HE  session  was,  apparently,  given  over  to  a  con¬ 
sideration  of  water  insoluble  solids  as  a  test  for 
sub-standard  peas,  and  Maurice  Siegel,  of  Stras- 
burger  &  Siegel,  chemists,  explained  that  it  could  not 


Bonney  of  the  U.  S.  B.  C.  agreed  with  him,  and  some 
discussion  was  aroused,  but  on  the  whole  a  body  of 
canners  such  as  this  does  not  react  well  to  these  highly 
scientific  discussions.  Like  most  humans  they  expect 
the  doctor  to  diagnose  the  case,  but  actually  they  are 
interested  only  in  the  remedy  prescribed,  and  they 
want  results,  not  the  details  how  the  doctor  arrived  at 
the  conclusions. 

The  crowd  had  come  up  for  this  session,  because  it 
expected  to  hear  all  about  Descriptive  and  Grade  Label¬ 
ling.  Whereas  the  first  session  opened  with  about  30 
in  the  audience,  there  were  more  than  150  present 
when  this  session  opened. 

So  when  President  Baker  opened  the  debate  by  call¬ 
ing  upon  Mr.  Harry  I.  Cannon,  member  of  the  N.  C.  A. 
Labelling  Committee  (Ex-President  The  Tri-States, 
Ex-President  National  Canners,  and  one  of  the  larg¬ 
est  canners  in  the  Peninsula)  to  present  the  Descrip¬ 
tive  argument,  silence  fell  and  all  attention  was  given. 
“Harry”  is  very  popular  with  this  crowd,  but  as  A,  B, 

C  labelling  originated  in  this  Association — the  Tri- 
States  having  induced  the  Government  to  include 
canned  foods  in  its  warehousing  schedule,  some  years 
ago — he  was  somewhat  on  the  spot.  The  most  pro¬ 
nounced  thing  about  this  debate  on  the  labelling  ques¬ 
tion  is  the  intense  earnestness,  the  absolute  sincerity, 
the  wholehearted  honesty  of  the  advocates  on  both 
sides.  They  believe  thoroughly  in  their  contentions, 
and  they  grow  warm  in  the  espousal  of  their  cause, 
without  rancor,  however,  or  bitterness.  That  is  what 
makes  it  so  difficult  for  the  canner,  on  the  side-lines, 
to  choose  between  them,  and  to  come  to  some  definite 
decision,  in  his  own  mind. 

THE  LABEL  QUESTION 

Mr.  Cannon  opened  by  reading  the  order  of  the 
President,  upon  accepting  the  Canning  Code — you’ll 
find  it  in  Secretary  Shook’s  report  above — explained 
that  a  truly  representative  committee  of  twelve  had 
been  formed,  as  directed,  and  been  accepted,  or  ac¬ 
credited,  by  the  NRA  official  in  charge.  This  com¬ 
mittee,  he  explained,  after  long  and  careful  study, 
had  brought  in  its  report,  advocating  Descriptive 
Labelling  as  the  only  and  proper  solution.  He  com¬ 
plained  of  neglect  of  proper  recognition  on  the  part 
of  the  Government  officials,  if  not  actual  discourtesy 
towards  this  report.  He  contended  that  Descriptive 
Labelling  was  enforcible  under  law,  whereas  Grade 
Labelling  is  not;  that  Grade  Labelling  would  but  con¬ 
fuse  and  not  help  the  consumer,  as  being  deceptive, 
and  that  after  16  years’  use  in  Canada  had  not  accom¬ 
plished  the  end  sought;  that  only  one  out  of  four  wo¬ 
men  there  had  learned  that  the  labels  contained  grades 
or  knew  what  they  meant.  He  used  as  his  basis  the 
report  as  it  appeared  in  our  issue  of  December  17th — 
last  week — under  our  Labelling  Department.  He  par¬ 
ticularly  stressed  that  the  Official  Labelling  Commit¬ 
tee  was  not  a  National  Canners  Association  committee, 
but  a  committee  of  the  whole  industry.  He  made  a 
splendid  presentation,  using  all  the  arguments  which 
all  readers  must  be  familiar  with  by  this  time. 

Mr.  F.  Hall  Wrightson,  Ex-President  of  the  Associa- 
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original  and  long  time  member  of  the  Tri-State  Grad¬ 
ing  committee  which  adopted  A,  B,  C  grades,  in  con¬ 
formity  with  the  Government,  as  providing  warehouse 
standards,  was  assigned  to  defend  Grade  Labelling. 

Mr.  Wrightson  did  not  trust  himself  to  extempo¬ 
raneous  defense  of  Grade  Labelling,  but  read  a  well- 
thought-out  address,  the  purport  of  which  was  that 
the  official  labelling  committee  was  open  to  question 
when  it  claimed  to  represent  the  entire  industry,  hav¬ 
ing  five  leading  advertisers  on  it ;  that  the  report  sub¬ 
mitted  by  it  was  not  acceptable  to  the  Government, 
as  it  did  not  fulfill  the  requirements  laid  down  in  the 
President’s  instructions;  that  both  Descriptive  and 
Grade  Labelling  would  be  judged  under  the  pure  food 
law,  and  punished  as  misbranding  if  incorrect,  and 
therefore  if  either  is  enforcible  both  are;  that  the 
phantom  of  criminal  prosecution  is  unfair,  in  that  it 
has  always  existed  in  the  pure  food  law;  that  the  in¬ 
dustry  has  always  sold  according  to  grades — Fancy, 
Extra  Standard,  and  Standard;  that  the  consumers 
quickly  learn  the  differences,  as  evidenced  by  the  re¬ 
port  cited  by  Mr.  Cannon  that  25  per  cent  of  the  Ca¬ 
nadian  consumers  now  know  and  understand  this  grad¬ 
ing,  and  he  said  he  had  a  dozen  or  more  letters  in 
hand,  from  leading  canners  of  Canada,  all  of  whom 
expressed  satisfaction  with  their  law  and  the  way  it 
worked.  He  contended  that  Descriptive  Labelling  is 
unworkable,  because  of  the  multiplicity  of  descriptions 
possible,  within  the  limits  of  the  rules  set  down  in  the 
report  of  the  official  committee,  and  utterly  confusing 
and  confounding  to  the  consumer.  He  concluded  by 
saying  that  millions  of  cases  of  goods  had  been  traded 
in,  in  the  past  few  years,  and  millions  of  dollars  bor¬ 
rowed  upon  warehouse  receipts,  based  upon  U.  S. 
Grade  Labelling, 

As  to  the  item  of  flavor  he  said : 

“Summing  up,  you  don’t  taste  tomatoes  to  find  out 
if  they  are  red.  You  look  at  them.  You  don’t  taste 
canned  tomatoes  to  see  what  defects  are  present.  You 
look  at  them. 

You  don’t  taste  canned  tomatoes  to  see  if  they  are 
cooked  to  pieces.  You  look  at  them. 

Having  seen  that  they  are  sound,  and  red;  having 
seen  that  defects  are  absent,  having  seen  that  the  pro¬ 
cess  was  proper,  you  know  by  having  measured  those 
fiavor-building  factors  that  the  flavor  desired  has  been 
attained — unless  some  foreign  substance  not  discern¬ 
ible  to  the  eye  has  contacted  the  food.  Then,  and  only 
then,  is  the  sense  of  taste  brought  into  use,  and  that 
for  the  sole  purpose  of  determining  if  an  accident  of 
the  sort  has  occurred. 

While  flavor  itself  is  imponderable,  all  the  factors 
that  build  up  flavor  are  subject  ta  objective  determina¬ 
tion  and  hence  there  is  no  occasion  to  measure  flavor.” 

He  contended  that  it  is  the  answer  the  consumers 
seek  in  their  demands,  and  must  be  granted.  He  com¬ 
plained  that  the  Grade  Labelling  side  of  the  argument 
had  not  been  given  the  publicity  that  Descriptive  Label¬ 
ling  had,  and  that  this  had  helped  to  the  confusion  in 
the  minds  of  the  industry  He  contended  that  both 
sides  of  this  question  should  have  been  given  with  equal 
frankness  and  clarity  so  that  all  canners  might  under¬ 


stand  and  express  their  choice  when  voting  upon  it. 

Mr.  H.  T.  Austern,  counsel  of  the  National  Canners 
Association,  had  been  called  upon  preceding  this  de¬ 
bate,  to  explain  the  situation  in  Washington  on  Mar¬ 
keting  Agreements,  the  AAA,  etc.,  and  he  prefaced  his 
remarks  by  saying  that  too  much  attention  is  given  to 
mere  words,  “allocation,”  etc.,  instead  of  to  the  pur¬ 
poses,  the  specific  things,  that  were  aimed  at  in  these 
endeavors.  He  explained  that  these  agreements  are 
not  Government  imposed  edicts — not  even  the  Canning 
Code — that  they  are  the  expressed  desires  of  the  in¬ 
dustry;  that  when  80  per  cent  of  an  industry  decides 
upon  the  form,  the  Government,  upon  request  of  the 
industry,  helps  enforce  the  ruling  upon  the  other  20 
per  cent,  making  it  universal,  as  it  should  be.  Just  at 
this  time  it  is  not  possible  to  say  definitely  what  may 
be  done  in  the  AAA.  It  may  be  given  power  to  enforce 
licenses,  but  not  before  all  interests  are  given  a  full 
hearing. 

Mr.  Austern  was  called  on  in  the  discussion  about 
labelling,  and  he  said  that  the  contention  centers 
around  the  lower  grades,  what  is  termed  “C”  grade, 
and  there  as  in  the  others,  it  is  the  determinable  fac¬ 
tors  that  count.  As  to  flavor,  that  is  guessing,  he  said ; 
if  the  product  has  the  other  factors  it  will  have  the 
flavor,  unless  foreign  substances  have  been  added,  and 
that  would  bring  the  consideration  into  another  class. 

Mr.  Hiram  Woodward  chimed  in  that  we  must  begin 
telling  the  truth. 

The  only  lady  in  the  audience  asked  to  be  recognized, 
and  she  said  consumers  of  the  country  had  been  striv¬ 
ing  for  this  for  a  long  time ;  that  86  to  96  per  cent  of 
the  women  want  grades  on  the  labels,  and  “we  are 
going  to  stick  to  it,  until  we  get  it.” 

The  session  ended  with  her  words  ringing  in  their 
ears. 

THE  BANQUET 

UDGING  the  convention  attendance  by  the  num¬ 
ber  at  the  banquet,  this  convention,  like  all  others 
this  fall,  exceeded  all  previous  records,  for  extra 
tables  had  to  be  set  up  after  all  seemed  ready. 

The  get-together  committee,  under  the  leadership  of 
“Bob”  Sindall,  assisted  by  “Jimmy”  Cole  of  the  Conti¬ 
nental  Can  Company,  and  Herald  Berryman  of  the 
American  Can  Company,  sat  the  convention  down  to  a 
splendid  meal,  and  furnished  a  better  than  usual  quartet 
to  sing  to  them,  followed  by  a  visit  from  the  famous 
boys’  band  of  mouthorgan  players.  The  first  all-male 
program  this  convention  has  had  in  years.  There  are 
plenty  of  good  voices  in  this  convention  crowd,  and 
they  used  them  in  rousing  choruses.  “Bob”  Mairs 
took  the  President’s  “mike”  to  lead  the  crowd  in  Sweet 
Adeline,  and  the  head-table  enjoyed  it. 

President  Baker,  acting  as  toastmaster,  introduced 
Mr.  Neal  S.  Sells,  Vice-President  of  the  Canning  Ma¬ 
chinery  and  Supplies  Association,  and  “Neal”  joined 
the  ranks  of  the  famous  after-dinner  speakers  of  the 
industry.  Wish  that  space  permitted  his  entire  ad¬ 
dress,  but  after  greetings  from  his  Association,  ho 
said: 
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Out  in  Chicago,  opening  up  on  January  14th  and  continuing 
until  January  18th,  perhaps  the  most  important  gathering  of 
canners  from  all  over  the  country,  together  with  members  of 
closely  allied  industries,  that  has  ever  been  held,  will  occur.  I 
hope  that  a  great  majority  of  you  have  already  made  up  your 
minds  to  attend,  yet  I  am  mighty  sorry  to  tell  you  that  for 
the  past  four  or  five  National  Conventions,  Tri-State  canners 
have  been  rather  noticeable  through  their  absence. 

Many  of  you  have  expressed  extreme  dissatisfaction  over 
various  provisions  of  your  Canners’  Code.  Surely  you  are 
aware  that  all  codes  contain  the  machinery  or  some  method  by 
which  they  can  be  changed.  If  you  have  a  complaint  or  a 
grievance  the  proper  place  to  take  it  up  is  going  to  be  during 
some  session  in  Chicago,  in  January,  and  it  will  be  no  one’s 
fault  but  your  own  if  you  fail  to  air  your  views  on  any  changes, 
radical  or  otherwise,  which  you  think  should  be  made  in  your 
code. 

It  so  happens  that  the  Convention  in  January  will  be  the 
fiftieth  anniversary — sort  of  the  golden  wedding — of  the  vari¬ 
ous  industries  allied  with  the  canners.  Fifty  years  ago,  in 
1885,  that  old  pioneer,  Dan  Trench,  decided  to  exhibit  a  retort 
in  the  lobby  of  the  Grand  Pacific  Hotel  in  Chicago,  and  he  sent 
out  letters  to  a  number  of  canners  to  tell  them  about  his  plan 
and  brought  them  together  for  the  first  canners’  convention. 
That’s  why  I  said  that  in  the  early  years  the  machinery  man 
was  the  dog  that  wagged  the  tail.  But  it’s  quite  different  today. 

At  any  rate  you  can  look  for  some  unusual  entertainment 
and  you  certainly  can  expect  a  very  unusual  machinery  exhibit 
in  Chicago  in  January.  I  don’t  believe  I  will  be  revealing  any 
confidence  to  tell  you  that  our  machinery  and  supply  members 
are  picking  up  the  fiftieth  anniversary  idea,  spending  more 
money  than  they  ever  spent  before  to  make  things  attractive, 
rushing  through  a  number  of  brand  new  machines  that  have 
never  been  shown  before  and  which  you  will  want  to  know  all 
about,  and  even  if  there  were  not  a  dozen  or  a  hundred  impor¬ 
tant  Association  matters  for  you  to  take  care  of  in  Chicago, 
it  would  be  well  worth  your  while  to  go  for  the  sake  of  seeing 
the  machinery  and  supplies  exhibit  alone. 

Now  with  regard  to  the  Convention  having  been  held  for  so 
many  consecutive  years  (seven  or  eight  isn’t  it?)  in  Chicago. 
One  of  your  members  said  to  me  downstairs  this  afternoon, 
“Why  in  the  world  do  you  machinery  fellows  persist  in  taking 
the  convention  to  Chicago  year  after  year.  Why  don’t  you  give 
us  easterners  a  break  and  bring  it  down  here  some  time?”  I 
asked  him — “Do  you  honestly  believe  that  we  are  responsible 
for  going  to  Chicago  year  after  year”  and  he  answered,  “Well, 
that’s  the  way  I  have  it  sized  up.” 

If  many  of  you  eastern  canners  feel  that  way  no  doubt  our 
own  company  has  come  in  for  a  good  deal  of  censure  because 
we  happen  to  be  the  house  located  nearest  to  -Chicago,  and  I 
suppose  we  are  getting  a  lot  of  blame  and  hard  words  that 
we  have  not  earned  in  the  least.  Quite  the  reverse.  The  Can¬ 
ning  Machinery  and  Supplies  Association,  not  only  its  eastern 
members  but  every  one  of  its  leading  middle-western  and  west¬ 
ern  members,  including  ourselves,  has  been  trying  for  years 
and  years,  ever  since  the  second  Chicago  meeting  in  the  last 
long  series  I  believe,  to  induce  the  National  Canners  Association 
officials  and  the  National  Brokers  Association  to  bring  the  Con¬ 
vention  down  east.  Our  membership  has  been  polled  year  after 
year  and  the  result  of  every  ballot  has  been  strongly  in  favor 
of  coming  east,  usually  to  Atlantic  City  although  one  year 
Cleveland  was  given  the  preference.  And  in  spite  of  that, 
when  the  meeting  of  the  three  Presidents  of  the  three  associa- 
ciations  was  held  each  year,  which  is  done  solely  for  the  pur¬ 
pose  of  deciding  the  Convention  location,  the  Brokers’  President 
and  the  Canners’  President  voted  for  Chicago  and  the  Ma¬ 
chinery  President  was  outvoted  every  time  and  licked. 

Now  if  you  fellows  want  the  convention  to  come  down  east 
for  a  change  you  will  have  to  do  something  about  it.  We 
apparently  can  do  nothing.  We  want  to  cooperate  with  the 
National  Canners  Association,  certainly,  and  we  also  want  to 
coonerate  with  you.  We  sympathize  with  you  in  your  desire 
to  have  the  convention  down  here  and  we  want  to  see  you  get 
a  break.  We  would  like  nothing  better  than  to  come  to  Atlantic 
City,  or  any  other  suitable  location  where  the  Convention  can 


be  taken  care  of  properly  in  1936.  Get  after  your  Secretary, 

Mr.  Shook,  and  make  him  get  after  the  National  and  other  state 
association  secretaries  and  in  that  way  you  may  be  able  to 
accomplish  something.  We  apparently  cannot  do  it  alone  al¬ 
though  honestly  and  earnestly  we  have  been  trying  for  five  or 
six  years  to  break  away  from  Chicago. 

We  want  to  show  our  machinery  to  more  of  you  canners  of 
this  vicinity  than  will  attend  out  in  Chicago,  and  we  have  an 
axe  to  grind  in  wanting  to  bring  the  exhibit  down  here.  It  is 
true  that  the  canners  seem  to  attend  in  larger  numbers  in  Chi¬ 
cago  than  they  will  elsewhere  but  it  is  also  true  that  it  seems 
to  be  the  same  canners  year  after  year,  and  there  are  a  great 
many  from  outlying  states,  not  only  here  in  the  east  but  in  the 
south  and  west  as  well,  who  no  longer  come  to  Conventions 
because  apparently  they  are  fed  up  on  Chicago.  But,  please 
do  something  about  it.  It’s  up  to  you  and  I’d  like  to  make  the 
suggestion  that  if  you  have  the  time  and  inclination,  in  your 
business  session  tomorrow  you  take  a  vote  as  to  the  Conven¬ 
tion  location  you  prefer  for  1936  and  then  give  that  vote 
plenty  of  publicity. 

Really,  I  think  I  have  talked  too  long  now  and  this  doesn’t 
leave  much  time  to  say  much  about  my  subject  of  cooperation. 
Yet  I  think  I  have  worked  in  a  few  remarks  along  that  line. 

I  do  want  to  state  that  as  H  sort  of  disinterested  third  party 
who  has  attended  a  great  many  sectional  and  state  conven¬ 
tions — maybe  you  won’t  like  this  very  much  but  down  in  your 
hearts  some  of  you  will  know  it’s  the  truth — sometimes  it  has 
been  rather  shocking  to  listen  to  the  discussions  and  assurances 
from  various  members  that  they  will  stick  to  certain  things 
agreed  upon  such  as  reducing  acreage,  getting  prices  above 
cost,  etc.,  and  then  all  too  frequently  I’d  call  on  some  canners 
who  had  attended  the  meetings  referred  to,  and  given  their  own 
assurances  or  word  or  promises,  and  found  to  my  surprise  that 
— well — they  were  going  to  be  the  “wise  guys”  and  as  long  as 
everybody  else  was  cutting  down  acreage  they  were  going  to 
plant  a  few  extra  acres  and  get  the  jump  on  their  neighbors. 
That  isn’t  cooperation.  It’s  quite  the  contrary.  I  do  think 
that  nearly  every  progressive  canner  in  the  country  today  has 
learned  his  lesson  in  such  a  way  that  it  will  not  be  forgotten, 
and  he  realizes  now  the  importance  of  100  per  cent  cooperation 
if  your  industry  is  to  survive  and  keep  its  place  among  the  ten 
leading  industries  in  this  country.  Don’t  be  blind.  You  have 
plenty  of  outside  competition  to  fear.  Frozen  foods,  fresh 
foods,  manufactured  foods  are  cutting  into  your  business  and 
are  going  to  take  many  of  your  markets  away  from  you  if  you 
don’t  pull  together. 

^  I  was  talking  with  a  canner  out  in  Chicago  a  few  days  ago, 
an  old-timer  by  the  way  and  a  real  organization  man  who  has 
done  a  lot  of  good  for  the  industry  in  general,  and  he  told 
me  a  little  yarn  which  I  thjnk  will  serve  to  illustrate  my  point 
better  than  anything  I  could  say. 

He  told  me  that  a  few  nights  ago  he  had  a  very  vivid  and 
remarkable  dream.  He  dreamt  that  he  died  and  was  trans¬ 
ported  rapidly  to  the  good  place  up  above.  When  he  arrived 
at  the  pearly  gates  he  was  greeted  by  St.  Peter  who  after  the 
usual  formalities  inquired  as  to  what  his  profession  or  occu¬ 
pation  had  been  on  earth.  He  answered  that  he  had  done  a 
little  farming  and  a  little  canning  and  a  few  other  things  and 
he  didn’t  know  just  what  to  say. 

So  St.  Peter  said,  “Well  perhaps  you’d  like  to  look  around 
a  little  and  decide  which  group  you  want  to  cast  in  with  up 
here.” 

That  sounded  pretty  good  to  my  friend  so  the  good  Saint 
provided  him  with  a  guide  to  show  him  around.  Naturally 
the  guide  asked  where  he  wanted  to  go  first.  This  chap  an¬ 
swered  that  he’d  like  to  visit  some  canners.  He  used  to  know 
a  lot  of  old  pioneers  who’d  passed  along  and  he  thought  it 
would  be  nice  to  renew  acquaintances.  So  the  guide  took  him 
to  the  canners’  retreat  or  residence  and  as  he  drew  near  the 
place  he  heard  the  dinner  gong  sounding  and  the  canners  came 
rushing  from  all  directions  to  get  into  the  dining  hall.  And 
such  a  skinny,  scrawny,  emaciated  bunch  of  men  he  had  never 
laid  eyes  on  before.  They  looked  starved  to  death,  but  of  course 
they  were  already  dead  so  far  as  we  know  death,  but  at  any 
rate  they  looked  more  like  living  skeletons  than  human  beings. 
And  when  he  and  his  guide  reached  the  entrance  to  the  dining 
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hall  and  they  found  that  as  every  canner  entered  the  dining  hall 
he  was  stopped  at  the  entrance  and  they  did  two  things  to  him 
— ^they  strapped  his  left  hand  down  tight  at  his  side  so  he 
couldn’t  move  it  and  then  they  gave  him  a  big  long  handled 
fork  apparently  to  eat  with.  But  they  strapped  it  on  his  right 
arm  clear  up  above  the  elbow,  so  that  his  arm  was  perfectly 
straight  and  then  as  each  canner  was  thus  equipped  he  went 
on  in  and  sat  down  at  the  table. 

And  on  the  table  there  was  plenty  of  food,  turkeys,  chickens, 
hams  and  roast  beef  and  everything  else  and  yet  there  was 
every  poor  canner  sitting  there  with  one  arm  strapped  to  his 
side,  and  the  fork  strapped  on  to  stiffen  the  other  arm,  and  he 
just  couldn’t  figure  out  any  way  to  feed  himself.  My  friend 
was  so  disgusted  that  he  didn’t  stay  long  but  stepped  out. 

The  next  building  they  came  to  had  a  sign  up  above  the  door 
showing  that  it  was  a  retreat  for  professional  men:  doctors, 
lawyers,  dentists,  etc.,  and  here  too  the  dinner  gong  was  sound¬ 
ing  just  as  they  came  along  and  in  rushed  all  of  the  doctors, 
and  lawyers  and  strange  J;o  say  they  were  all  as  fat,  plump 
and  healthy  looking  as  could  be. 

So  he  said  to  the  guide,  “It’s  surely  queer  that  you  let  these 
fellows  thrive  and  grow  fat  and  yet  the  poor  canners  have  to 
sit  there  and  starve  with  plenty  of  food  in  front  of  them.  How 
about  it?”  “Well,”  the  guide  answered,  “Come  in  and  see.” 

“And  here,  strange  to  say,  at  the  entrance  every  doctor  and 
every  lawyer  and  every  dentist  was  stopped  and  fixed  up  in 
just  the  same  way  as  the  canners  had  been,  with  their  left 
arm  strapped  to  their  side  and  a  big  fork  strapped  to  their 
right  elbow.  And  then  he  went  into  the  dining  room  and  here 
too  the  table  was  just  loaded  and  groaning  with  food  of  all 
sorts.  But  these  fellows  had  solved  the  problem.  As  soon  as 
they  sat  down  at  the  table  each  one  started  digging  into  the 
plates  and  platters  for  all  he  was  worth  and  reaching  out  and 
feeding  the  fellow  across  the  table  from  him. — Cooperation! 

Gentlemen  I  thank  you  and  I  hope  to  see  all  of  you  .in  Chi¬ 
cago  next  month. 

The  Toastmaster  next  introduced  Mr.  Armin  W. 
Riley,  Deputy  Administrator,  NRA.  His  address 
touched  so  intimately  on  this  question  of  labelling  that 
we  give  it  in  full  herewith: 

DIVISION  ADMINISTRATOR  ARMIN  W.  RILEY  DISCUSSES 
CANADIAN  GRADE  LABELING 

E  in  the  United  States  have  known  that  obligatory  Gov¬ 
ernment  grading  has  been  in  effect  in  Canada  for  many 
years,  but  until  recently  no  one  has  taken  the  trouble  to  ask  our 
neighbors  to  the  North  how  it  has  worked  out  in  practice. 
Within  the  past  week,  however,- 1  have  received  a  report  of  the 
Consumers’  Advisory  Board’s  investigation  of  the  situation  in 
Canada;  and  I  have  also  read  a  summary  of  a  survey  made 
there  at  the  request  of  the  National  Canners  Association.  I 
am  sorry  that  I  have  not  seen  the  complete  version  of  the  lat¬ 
ter,  but  since  the  summary  bears  the  Association’s  imprint  I 
presume  I  am  free  to  comment  on  it. 

Its  primary  finding  is  the  fact  that  the  system  of  grade  label¬ 
ing  has  not  resulted  in  making  all  Canadian  women  familiar 
with  the  different  grades  of  canned  fruits  and  vegetables.  It 
proceeds  with  the  statement  that  one  woman  out  of  every  four 
has  been  made  conscious  of  the  fact  that  there  are  grades  on 
the  labels  of  the  Canadian  Canned  Foods  that  she  buys. 

On  the  basis  of  that  report  it  seems  to  me  that  the  Canadian 
Government  is  to  be  congratulated  on  a  splendid  piece  of  adver¬ 
tising  on  behalf  of  grade  labeling.  It  is  well  understood  in 
advertising  circles  that  only  a  very  limited  percentage  of  con¬ 
sumers  can  be  made  conscious  of  what  the  most  high  powered 
campaign  is  trying  to  impress  on  their  minds.  To  have  sold 
the  idea  of  grades  to  one  woman  in  every'  four  seems  to  be 
excellent  results.  Certainly  it  is  twenty-five  more  out  of  every 
hundred  women  than  are  informed  how  to  buy  by  quality  grade 
in  the  United  States. 

A  phase  of  this  consumer  reaction,  not  covered  in  the  report 
to  the  National  Canners  Association,  bears  mention  here.  Under 
the  Canadian  system  there  is  a  definite  price  spread  between 
the  quality  grades  of  any  one  product,  so  that  peaches  may  be 
priced  at  eighteen  cents  for  Standard  Quality,  twenty-three 


cents  for  Choice,  and  twenty-five  cents  for  Fancy,  A  housewife 
mary  not  know  what  the  quality  terms  on  the  label  mean.  She 
may  buy  entirely  by  price;  yet  if  her  grocer  suddenly  began  to 
ask  her  the  Fancy  price,  twenty-five  cents,  for  Standard  peaches 
for  which  she  had  been  paying  eighteen  cents,  I  think  the  most 
grade-ignorant  of  consumers  would  become  highly  conscious  of 
what  was  happening,  and  would  promptly  let  the  grocer  know 
about  it. 

My  point  is,  and  it  seems  quite  obvious,  that  the  very  exist¬ 
ence  of  grade  labels  prevents  prices  from  straying  very  far  away 
from  the  quality  range  where  they  belong.  Of  course  a  fine 
grocery  store  in  a  residential  district  may  be  able  to  charge 
higher  prices  in  each  grade,  but  even  there  the  consumer,  with 
grades  to  choose  from,  knows  what  she  is  in  for.  To  me  the 
most  important  of  consumers  is  the  one  who  lives  over  the  rail¬ 
road  track  and  has  to  count  pennies.  I  think  it  important  to 
provide  her  with  a  system  under  which  the  grocer,  if  he  wants 
to  charge  more  for  a  can  of  tomatoes,  has  to  point  out  to  her 
that  this  is  Choice  Quality  goods  and  commands  a  higher  price. 

The  issue  is  not  whether  to  give  consumers  more  information 
on  labels — for  there  is  agreement  that  should  be  done — but  how 
to  go  about  it;  and  the  eventual  decision  on  that  will  be  all  the 
sounder  for  having  explored  the  possible  results  of  the  various 
proposals. 

For  that  reason  I  requested  the  representatives  of  the  Con¬ 
sumers’  Advisory  Board,  before  they  went  to  Canada  to  study 
grade  labeling  practice  there,  that  they  keep  in  mind  the  grave 
doubts  held  in  some  quarters  on  what  might  happen  should  the 
United  States  canning  industry  agree  to  label  according  to  the 
grades  established  by  the  Bureau  of  Agricultural  Economics. 
The  Consumers’  Board  report,  which  I  now  have,  examines 
these  doubts  in  the  light  of  Canadian  experience.  It  is  docu¬ 
mented  with  statements  from  the  largest  canners  in  Canada, 
from  plant  managers,  wholesalers,  retailers  and  editors  of  trade 
journals.  The  full  report  will  be  made  available  to  you  within 
a  few  days.  Meanwhile  I  wish  to  touch  briefly  on  the  part 
which  refers  directly  to  the  fears  entertained  by  some  members 
of  the  industry  in  this  country. 

The  first  is  that  the  use  of  a  Government  grade  will  tend  to 
freeze  the  prices  of  competing  brands  to  one  level  within  each 
grade.  This  presumes  that  the  lowest  priced  brand  of  a  Fancy 
product,  for  example,  will  get  all  the  business  and  drive  the 
other  brands  down  to  its  price  level.  That  was  found  not  to  be 
the  case.  In  one  instance  a  United  States  packed  brand  of 
Fancy  asparagus  was  outselling  its  rivals  even  though  it  was 
priced  two  and  a  half  cents  higher  than  one  and  four  and  a  half 
cents  higher  than  another.  In  general  the  tolerance  within  each 
grade  was  found  wide  enough  to  allow  the  advertised  excel¬ 
lence  of  some  brands  to  command  higher  prices  and  enjoy  larger 
sales. 

A  second  contention  is  that  grading  removes  all  incentive  to 
pack  for  quality,  and  that  canners  will  pack  as  close  to  the  line 
as  they  can.  I  quote  from  the  report  a  comment  of  the  general 
manager  of  Canadian  Canners,  Ltd.,  largest  packers  of  canned 
foods  in  the  Dominion: 

“We  never  tell  a  plant  manager  to  pack  to  any  set  quality 
line.  We  know  well  enough  that  we  will  get  all  the  Standard 
goods  we  want  out  of  the  pack,  and  would  certainly  never  make 
an  effort  to  come  down  from  the  very  best  that  we  know  how 
to  pack.  We  get  a  premium  for  doing  so — at  present  we  get 
60  cents  a  dozen  for  Standard  quality  in  lines  commanding  80 
cents  a  dozen  when  tested  as  Choice.” 

Other  Canadian  evidence  on  the  point  is  of  the  same  tenure. 
The  fear  that  advertising  lineage  decreases  when  Govern¬ 
ment  grades  appear  on  labels  was  answered  in  the  negative  by 
the  editors  of  a  leading  canning  trade  journal.  In  Canada  the 
stress  is  still  placed  on  brand  names,  although  the  chain  stores 
have  learned  to  place  the  quality  grades  in  positions  to  attract 
consumer  attention. 

The  matter  of  brand  names  I  have  rather  fully  covered.  I 
might  throw  in  parenthetically  the  remark  of  the  president  of 
Canada’s  second  largest  canners,  a  firm  which  advertises  its 
brand  name.  He  said: 

“If  grade  labeling  is  ruinous  to  the  canning  industry,  I  won¬ 
der  that  we  have  not  been  ruined  by  it.” 

That  query  seems  pertinent  to  the  brand  name  bugbear;  for 
certainly  the  placid  continuance  of  business  under  both  brands 
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and  grading,  and  by  both  Canadian  concerns  and  those  oper¬ 
ated  as  affiliates  of  United  States  concerns,  proves  to  my  mind 
that  the  Canadians  have  worked  out  a  system  of  great  value 
from  the  standpoint  of  retaining  business  on  an  even  keel  while 
at  the  same  time  telling  the  consumers  what  you  are  selling 
them. 

Those  of  you  who  have  sat  near  the  heat  which  this  question 
seems  to  generate  in  the  United  States  will  want  to  know  how 
the  Canadians  manage  to  adopt  Government  grading  with  only 
the  amount  of  friction  normal  to  any  administrative  proceed¬ 
ing.  In  the  Consumers’  Board  report  the  reasons  are  ascribed 
to  several  things.  The  Act  making  grade  labeling  obligatory 
has  been  on  the  books  for  more  than  twenty  years,  yet  a  long 
period  was  allowed  in  which  the  industry  could  get  acclimated 
to  the  idea,  and  enforcement  seems  to  have  been  a  matter  of 
patient  education  on  the  orderly  results  to  be  finally  obtained 
from  complete  compliance.  Moreover,  the  Canadians  have  a  • 
device  for  settling  disputes  about  mis-grading  without  immedi¬ 
ately  referring  the  case  to  the  courts.  Their  inspectors  are  em¬ 
powered  to  put  a  “Held”  tag  on  any  lot  of  goods,  and  these 
cannot  be  sold  until  a  check  on  the  grade  has  been  made  at 
Ottawa.  The  existence  of  that  power,  and  the  respect  in  which 
it  is  held,  seems  to  me  indicative  of  a  reasonable  way  of  going 
about  the  solution  of  a  touchy  problem.  I  want  to  quote  to  you 
the  freely  ordered  comments  of  a  large  Canadian  canner: 

“We  do  not  think  of  the  Government  inspection  in  terms  of 
cost.  The  service  is  free  to  us  other  than  the  supplying  of 
samples.  We  have  found  that,  as  the  Canadian  Government 
regulations  became  better  known,  it  has  developed  into  a  system 
which  almost  checks  itself,  inasmuch  as  the  factory  superin¬ 
tendents  have  some  definite  guidance  as  to  the  quality  of  the 
goods  they  are  packing.  We  even  have  the  occasion  to  be  grate¬ 
ful  to  the  Government  inspectors,  particularly  when  they  dis¬ 
cover  an  incorrectly  labeled  package  which  in  some  way  missed 
our  manager.  We  find  that  the  Government  grades  keep  our 
plant  managers  on  their  toes,  particularly  when  they  know 
that  samples  of  their  goods  are  going  to  be  examined,  not  only 
by  our  own  laboratory,  but  by  the  Government  Department.” 

That  comment  does  not  represent  an  isolated  case.  Other 
canners,  wholesalers  and  retailers  are  on  record  that  the  Gov¬ 
ernment  grades  promote  orderly  distribution  and  do  harm  to 
no  legitimate  producer  or  seller.  Opinion  cited  in  the  report 
is  unanimous  in  favor  of  retaining  the  grade  system.  Why 
should  they  change?  The  Canadian  canner’s  expense  item  for 
samples  to  the  trade  is  reduced  to  a  minimum.  His  loans  from 
banks  are  facilitated  by  grade  declarations  found  to  be  correct 
by  Government  inspectors.  The  Canadian  wholesaler  is  aided 
in  his  buying  by  reference  to  Government  grades;  his  estimate 
of  outlets  for  his  packs  are  made  easier  by  knowing  that  this 
section  buys  mostly  Standard  and  that  one  mostly  Choice;  he 
can  ask  for  premiums  for  the  higher  qualities  made  known 
through  Government  grading.  The  retail  store  keeper,  whether 
he  buys  for  a  large  chain  or  for  a  corner  grocery,  is  immensely 
helped  in  his  judgment  by  the  existence  of  accurate  labels,  and 
he  has  selling  points  on  grades  to  his  customers  which  no  United 
States  retailer  enjoys. 

I  confess  myself  impressed,  when  reading  the  statements  of 
some  of  these  Canadians,  with  the  moderation  which  their  Gov¬ 
ernment  has  shown  in  asking  the  producers  and  distributors  to 
abide  by  grades  established  by  one  common  authority,  and  by 
the  conclusions  reached  by  the  industry  itself  that  sound  mar¬ 
keting  lies  in  that  direction.  I  am  not  prepared  to  say,  on  the 
basis  of  the  report  submitted  to  me,  that  the  Canadian  system 
is  applicable  entirely  to  our  own  problems.  But  it  seems  to 
me  to  hold  enough  valuable  suggestion  to  warrant  our  close 
study. 

I  began  today  by  pointing  out  some  matters  on  which  I  have 
been  misunderstood.  I  should  like  to  make  one  more  such  com¬ 
ment.  It  concerns  the  attitude  on  this  question  held  by  those 
whose  official  Government  positions  have  brought  it  to  their 
attention.  I  believe  that  I  can  speak  for  them  when  I  say  that 
no  one  wishes  this  issue  kept  on  the  controversial  plane  to  the 
detriment  of  reasonable  cooperation  for  the  good  of  the  indus¬ 
try.  The  privilege  of  the  consumer  to  know  what  quality  is 
being  offered  at  a  price  is  being  upheld  as  an  inescapable  duty 
to  the  public;  yet  that  is  in  no  sense  incompatible  with  the  good 


health  of  the  industry.  The  latter  is  as  warmly  cherished,  even 
though  the  necessity  to  void  the  consumer  viewpoint  has  led 
some  to  forget  it. 

There  have  been  long  months  of  gathering  data  and  compar¬ 
ing  opinions.  That  was  necessary,  but  I  hope  it  is  drawing  to 
an  end,  and  that  we  are  now  prepared  to  work  together  for  a 
commonly  acceptable  solution. 

Be  it  said  to  the  credit  of  the  speakers  and  of  their 
audience,  there  were  very  few  vacant  chairs;  but  the 
evening  had  grown  late — it  was  after  11  P.  M.  before 
the  banquet  was  over — and  the  crowd  began  to  break 
as  Prof.  Symons,  of  Maryland  University,  lauded  the 
growers  who  had  won  in  the  Ten  Ton  Tomato  Club, 
and  awarded  them  the  watches  given  as  prizes. 

WEDNESDAY,  DECEMBER  12th 

HE  opening  subject,  “Growers’  Contracts  with 
special  reference  to  Bootlegging,”  the  discussion 
was  lead  by  Mr.  Richard  Phillips,  Jr.,  Berlin,  Md. 
There  was  an  unusually  good  crowd  for  a  morning 
session  “after  the  night  before,”  and  a  full  hour  was 
put  in  on  this  discussion.  Mr.  Phillips  said  he  had 
had  his  contract  prepared  by  a  leading  legal  light  of 
his  section ;  that  the  court  had  pronounced  it  good,  and 
that  it  proved  workable,  but  be  advised  all  canners  to 
file  growers  contracts  in  court,  and  let  the  growers 
know  that  they  are  on  file.  Then  if  a  writ  of  injunc¬ 
tion — to  stop  the  bootlegging  of  the  tomatoes — has  to 
be  asked  for,  it  simplifies  the  matter.  When  the  open- 
market  prices  top  the  contract  price,  bootlegging  sets 
in,  but  he  did  not  believe  that  many  other  canners  de¬ 
liberately  bought  such  tomatoes.  If  all  would  protect 
their  contracts  it  would  greatly  minimize  this  practice, 
and  under  the  Code  this  will  doubtless  be  a  require¬ 
ment.  But  on  the  whole  the  canners  are  disgusted 
with  contracts,  and  are  seriously  considering  buying 
on  the  open  market  only.  For  the  past  few  years  it 
has  been  heads  the  canner  loses,  tails  the  grower  wins. 

Out  of  the  discussion,  however,  it  developed  that 
buying  on  U.  S.  Grade  is  the  only  economical  thing, 
whether  contracted  or  open-market.  It  costs  slightly 
more,  but  it  is  worth  all  it  costs  in  the  saving  of  worry 
and  wrangling  with  the  growers.  Wide  discussion 
took  place,  many  joining  in,  much  in  the  nature  of  an 
experience  meeting. 

The  next  subject  was  a  discussion  on  the  new  and 
more  rigid  requirements  of  the  McNary-Mapes  law, 
and  Mr.  Maurice  Siegel  again  explained,  saying  the 
industry  had  done  a  wonderful  job  in  cleaning  up  and 
avoiding  the  “maggot”  troubles.  He  said  they  had 
showed  what  they  could  do  when  they  tried,  and  they 
must  keep  it  up.  He  said  he  thought  that  No.  10  to¬ 
matoes  must  hereafter  be  packed  with  50  per  cent 
drained  weight,  instead  of  45  per  cent.  (A  thought: 
when  informative  labelling  becomes  the  order — as  it 
will — will  not  the  McNary-Mapes  law  pass  out?  Such 
goods  are  Sub-Standard,  and  will  have  to  be  labelled 
plainly  as  such.  And,  in  the  case  of  vegetables,  why 
not  change  this  to  “Soup-Standard — sound,  very  nour¬ 
ishing  food,  suitable  for  stewing  or  the  making  of 
soups  ?) 
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Then  came  a  splendid  address  by  Mr.  Ralph  O.  Du- 
lany,  Chairman  of  the  Code  Authority  for  the  canning 
industry.  Without  oratorical  effort  he  made  entirely 
clear  what  the  Code  is,  its  purposes  and  effects,  what 
you  must  understand  before  naming  future  prices ;  all 
in  all  an  address  which,  had  we  surmised  its  impor¬ 
tance,  we  would  have  had  a  court  reporter  on  the  job 
to  take  every  word  of  it.  That  is  our  short-coming, 
rating  an  apology  to  Code  Authority  Chairman  Dulany, 
for  he  is  a  man  of  rare  ability.  So  we  head  this 

THE  CONVENTION’S  HIGH  SPOT 

HE  President’s  first  effort  to  stay  the  depression 
and  bring  back  prosperity,  if  possible,  was  to  ask 
all  business  to  sign  the  President’s  Relief  Agree¬ 
ment  (PR A),  and  under  that  to  advance  all  wages  to 
a  point  that  would  put  labor  back,  as  a  consumer  of 
the  products  it  was  hoped  increasing  industry  would 
produce.  The  theory  of  this  is  sound,  because  unless 
the  public  can  buy  the  things  produced,  in  other  words 
unless  there  is  a  market  for  them,  production  must 
cease,  and  competition,  made  more  severe  by  the  piling 
up  of  products,  will  cause  further  failure,  and  thus  add 
to  unemployment.  The  world  had  largely  forgotten 
this,  believing  that  salvation  lay  in  producing  upon 
an  ever-decreasing  cost,  by  which  lower  and  lower 
prices  could  be  named  to  the  public.  The  lessons  of 
the  depression  have  largely  dispelled  that  false  and 
fatal  theory,  and  brought  out  clearly  that  there  must 
first  be  consumers,  and  then  production. 

Business  responded  magnificently  to  the  PRA ; 
wages  were  advanced,  Mr.  Dulany  explained,  but  not 
sufficiently,  and  the  Government  asked  a  further 
upping.  Understand  that  the  Government  must  rep¬ 
resent  the  public,  consequently  in  this  wage  dispute 
the  Government  saw  that  it  must  stand  on  the  side 
of  labor  as  against  the  employers,  but  with  fairness 
to  both  sides.  This  would  have  worked  smoothly,  un¬ 
doubtedly,  had  not  organized  labor  tried  to  take  ad¬ 
vantage  of  this — to  hog  the  works,  as  they  say — and 
so  set  back  progress  and  caused  delays,  through 
strikes,  etc.  Mr.  Dulany  did  not  say  this,  we  should 
mention  in  fairness  to  him ;  but  he  explained  that  the 
advances  in  the  wage  rates  were  not  caused  by  “big 
canners,”  as  some  seemed  to  think.  They  were  an 
underlying  part  of  the  program  of  recovery,  for  the 
reasons  shown. 

No  Code  Authority  sought  his  job,  Mr.  Dulany  ex¬ 
plained,  nor  did  any  of  them  want  it.  The  work  had 
to  be  done,  and  they  have  to  enforce  what  the  Code 
says,  not  their  own  personal  ideas.  As  events  prove, 
a  very  high-class  lot  of  men  have  been  assigned  to  the 
job,  and  they  are  doing  the  best  they  know  how,  and 
he  assured  the  canners  that  the  NRA  men  are  a  high- 
class  type,  doing  a  fine  job.  There  are  more  questions 
to  be  solved  than  any  of  you  might  guess.  For  instance, 
one  canner  came  in  with  25c  as  his  assessment,  saying 
he  did  not  believe  that  he  owed  anything,  but  wanted 
to  do  his  share.  A  canner  of  rattlesnake  meat  asks 
under  what  branch  he  belongs — perishable  products, 
meats,  fish  or  what — as  the  assessment  on  the  6,000 
cases  he  produced  may  vary. 
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Mr.  Dulany  explained  that  the  Code  is  composed  of 
two  parts: 

1st — Labor, 

2nd — Fair  Practices. 

He  was  pleased  to  report  that  better  than  85  per 
cent  of  the  industry  is  complying  with  Code  Labor  re¬ 
quirements;  one  or  two  sections  are  out  of  step,  but 
experienced  men,  not  canners,  are  now  checking  pay¬ 
rolls,  and  suitable  action  will  be  taken  to  bring  all  into 
line;  and  all  payrolls  are  subject  to  check,  and  for  that 
reason  definite  records  must  be  kept,  so  that  when 
called  upon  they  can  be  produced  at  once. 

In  the  matter  of  Fair  Practices,  not  much  has  been 
done  as  yet.  The  first  of  these  is  Open  Prices — the 
rule  is  that  you  must  have  in  your  possession  price 
lists  which  show  the  same  prices  to  all  buyers  under 
same  conditions.  Another  important  matter  is  observ¬ 
ance  of  discount  period;  no  buyer  is  allowed  to  take 
the  discount  after  the  time  has  expired.  That  makes 
a  breach  of  contract,  and  you  can  either  send  the  check 
back,  demanding  full  payment,  or  deduct  the  amount 
and  render  bill  for  the  discount.  Savings  on  this  item 
alone,  so  far,  would  more  than  pay  the  cost  of  Code 
assessment.  Buying  bootleg  tomatoes  would  also  be 
a  breach  of  contract,  and  therefore  unfair  trading. 

In  the  matter  of  assessments,  Mr.  Dulany  explained 
that  it  would  be  light  on  everyone  if  all  paid  up 
promptly  This  year’s  packs  total  155,000,000  cases, 
and  the  assessment  is  1/lOth  of  a  cent  per  case.  So 
far  they  have  asked  payment  of  only  three-quarters  of 
the  amount  due,  and  have  collected  $115,000,  with 
about  $100,000  remaining  due.  He  trusted  none  would 
wait  until  pressed  before  paying. 

Mr.  Dulany  explained  that  while  the  Code  has  not 
been  accepted  100  per  cent,  the  delinquency  is  due  to 
failing  to  understand  or  appreciate.  The  Code  has 
brought  many  advantages ;  the  raise  in  the  wage  rate 
has  hurt,  but  at  least  we  know  that  no  longer  can  some 
canners  cheat  labor  and  cut  prices.  It  has  ended  the 
7c  hour,  and  has  given  backbone  to  all  to  maintain 
prices,  and  as  explained  above,  the  savings  from  refus¬ 
ing  to  allow  unearned  discounts  have  more  than  offset 
the  cost  of  assessments.  Bootlegging  of  tomatoes 
might  be  stopped  very  quickly  by  bringing  the  com¬ 
plaint  to  the  attention  of  he  local  U.  S.  District  Attor¬ 
ney,  who  is  authorized  to  act  quickly  and  decisively. 

While  it  is  true  the  original  term  of  the  Code  ex¬ 
pires  June  1st,  1935,  there  is  but  little  question  but 
what  NRA  Codes  will  go  right  along,  for  at  least  two 
years.  The  labor  provisions  will  go  on  under  any  or 
all  forms  which  may  arise,  and  it  is  to  the  industry’s 
interest  to  maintain  the  Fair  Practices  section.  There 
is  a  new  compliance  set-up  in  the  making,  dividing  the 
work  into  ten  districts,  scattered  all  over  the  country. 
This  will  afford  a  better  check-up,  and  bring  compli¬ 
ance  complaints  to  attention  more  quickly. 

“Future  prices  on  canned  foods  had  better  be  based 
upon  at  least  the  present  basis  of  costs,”  Mr.  Dulany 
said,  reminding  his  hearers  that  not  a  few  of  them  sold 
out  last  year  at  too  low  prices  despite  the  warning  that 
costs  would  be  advanced. 
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The  industry  has  said  that  it  cannot  pay  any  higher 
wage  rates,  as  in  many  instances  it  is  now  above  the 
local  rates  and  particularly  the  rates  paid  by  farmers 
for  their  help.  You  will  recall  the  President  asked 
that  the  results  of  the  season’s  operations  he  submitted 
to  him  as  of  December  1st,  so  that  it  might  be  seen 
how  they  have  worked.  It  is  no  secret  that  Washing¬ 
ton  considers  canning  wages  the  worst  in  the  country ; 
but  it  is  believed  a  change  for  the  better  is  coming  over 
them,  as  they  realize  that  the  industry  must  keep  in 
view  wages  on  the  farm. 

Labor  opposes  all  flat  piecework  rates,  but  the  in¬ 
dustry  has  been  granted  such  rates  for  skinning  to¬ 
matoes,  and  may  get  others. 

There  will  be  no  price-fixing,  unless  production  is 
regulated. 

The  entire  industry  should  help  the  Code  Authority, 
every  individual  and  every  Association,  since  this  is 
the  industry’s  personal  business — their  own  Code,  de¬ 
signed  by  themselves,  and  being  enforced  by  their 
own  members,  not  by  the  National  Canners  Associa¬ 
tion  nor  by  any  groups  or  clique.  The  Government 
comes  into  the  picture  only  at  the  request  of  the  in¬ 
dustry,  and  then  only  for  the  purpose  of  making  back¬ 
sliders  comply,  so  that  the  enforcement  will  be  100 
per  cent,  alike  on  all,  large  or  small.  The  Govern¬ 
ment’s  job  is  to  handle  “the  stubborn  few,”  the  thing 
the  industry  never  before  has  been  able  to  do.  The 
Canning  Code  is  the  Canners’  Code,  not  the  Govern¬ 
ment’s.  There  is  to  be  an  election  to  name  16  to  the 
Code  Authority  Committee,  and  it  is  being  so  con¬ 
ducted  that  every  strata  of  the  industry  will  be  prop¬ 
erly  represented. 

President  Baker  expressed  the  sentiments  of  the  en¬ 
tire  Convention  when  he  said  the  industry  owes  a  debt 
of  gratitude  to  Mr.  Dulany  for  his  fine  work,  and  for 
the  excellent  explanation  just  given. 

(Note:  Lacking  the  exact  words  used  by  Mr.  Du¬ 
lany,  we  have  made  the  explanations  as  we  understood 
it.  We  have  tried  to  be  very  careful  but  if  any  error 
appears  in  the  above  reporting  it  is  our  fault,  not  Mr. 
Dulany ’s. — Editor. ) 

RESOLUTIONS 

R.  F.  HALL  WRIGHTSQN  read  the  report  of 
the  Resolutions  Committee,  but  on  the  matter 
of  Informative  Labelling,  a  double  resolution 
was  submitted:  (a)  the  majority  report  by  Mr. 
Wrightson,  advocating  Grade  Labelling;  (b)  the  mi¬ 
nority  report,  made  by  Mr.  Cannon,  advocating  De¬ 
scriptive  Labelling.  A  long  discussion  took  place,  dur¬ 
ing  which  Mr.  Dulany  moved  that  both  be  laid  on  the 
table,  if  both  refused  to  withdraw,  since  it  was  felt 
the  members  did  not  fully  understand  and  were  not 
ready,  therefore,  to  vote.  It  was  finally  decided  that 
a  vote  by  roll  call  be  made,  and  the  motion  to  “table” 
carried  15  to  10.  The  balance  of  the  resolutions,  ap¬ 
proved  unanimously,  were  as  follows : 

Resolve,  that  this  Association  express  its  apprecia¬ 
tion  to  Mr.  Armin  W.  Riley,  Division  Administrator 
of  the  National  Industrial  Recovery  Administration 
for  his  very  sensible  and  constructive  comments  in 


connection  with  the  problems  of  the  Canning  Industry 
with  special  reference  to  more  informative  labelling. 


Resolve,  that  the  Tri-State  Packers  Association  ex¬ 
press  its  appreciation  to  his  Honor,  Hampton  Moore, 
Mayor  of  Philadelphia,  for  his  gracious  welcome  to 
this  Association,  and  to  Vice  President  Neal  S.  Sells 
for  his  timely  remarks  in  behalf  of  the  Machinery  and 
Supplies  Association,  and  to  Mr.  Siegel  of  Strasburgh- 
er  &  Siegel,  and  to  Dr.  V.  T.  Kertez,  for  their  diligent 
and  gratuitous  work  in  the  interest  of  the  members 
of  this  Association. 


Resolve,  that  our  appreciation  be  extended  to  our 
many  friends  among  the  Allied  Industries  for  their 
splendid  banquet  and  entertainment  to  the  Members 
of  this  Association  and  its  guests. 


Whereas,  this  has  been  a  year  of  unusual  perplexity, 
many  matters  of  vital  importance  to  this  Association 
and  its  growing  membership  have  arisen  and  been 
considered. 

Therefore,  he  it  Resolved,  that  the  members  of  this 
Association  express  their  most  hearty  thanks  and  ap¬ 
preciation  to  Mr.  E.  V.  Baker,  our  President,  to  the 
Board  of  Directors  and  to  the  Special  Committees  who 
have  given  so  unselfishly  of  their  time  and  efforts  to 
safeguard  and  advance  the  interests  and  welfare  of 
our  membership  and  association. 


Whereas,  the  packers  of  Southern  New  Jersey,  hav¬ 
ing  been  discriminated  against  by  being  placed  in  the 
Northern  Wage  District,  a  territory  in  which  they  are 
not  located  geographically,  and 

Whereas,  these  packers,  being  in  direct  competition 
with  packers  of  the  intermediate  wage  district,  the  Tri- 
State  Packers  Association  most  earnestly  recommend 
and  urge  that  the  five  southern  counties  of  New  Jersey 
be  placed  in  the  intermediate  wage  district. 


Whereas,  the  earnings  of  workers  on  a  piece  work 
basis,  having  been  demonstrated  this  year  as  being  in 
most  cases  above  the  hourly  wage  provided  for  in  the 
Code  for  the  Canning  Industry, 

Therefore,  he  it  Resolved,  that  we  urge  the  NRA  to 
establish  piece  work  rates  for  all  types  of  piece  work 
customarily  used  by  our  industry,  and. 

Be  it  further  Resolved,  that  the  piece  rates,  when 
established,  be  the  full  compensation  for  each  and 
every  worker  on  such  piece  work. 


Whereas,  it  appears  that  the  22  per  cent  water  in¬ 
soluble  solids  as  a  test  of  maturity  in  canned  peas  ac¬ 
cording  to  data  presented  at  this  Convention  would 
cause  to  be  thrown  into  sub-standard  classification 
peas  which  would  normally  be  standard. 

Therefore,  he  it  Resolved,  that  the  Food  and  Drug 
Administration  further  study  to  determine  whether  or 
not  this  water  insoluble  solid  is  a  true  test  of  maturity 
in  canned  peas  before  it  becomes  part  of  the  standard 
for  enforcement. 
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Whereas,  it  appears  from  recent  investigation  of  the 
standard  requirement  for  fill  of  container  of  canned 
peas  that  no  allowance  is  made  in  the  clause  pertain¬ 
ing  to  the  relations  of  peas  to  liquor  in  the  contents, 
where  said  contents  occupies  more  than  90  per  cent  of 
the  capacity  of  the  can. 

Therefore,  be  it  Resolved,  that  a  change  of  wording 
be  requested  in  this  clause  whereby  a  can  shall  not  be 
construed  as  being  improperly  filled  if,  after  pouring 
as  required,  a  removal  of  the  apparent  excess  liquor 
still  results  in  a  fill  of  90  per  cent  or  more  of  the  ca¬ 
pacity  of  the  container  and  fulfills  the  net  weight  re¬ 
quirements  of  the  regulation. 

Mr.  Hiram  Woodward  moved  that  a  committee  be 
appointed  by  the  Chair  to  canvas  the  whole  question 
of  Informative  Labelling;  that  a  copy  of  this  report 
be  furnished  all  members  by  mail,  with  a  request  that 
they  vote  as  to  their  choice  (Descriptive  or  Grade 
Labelling)  on  the  vote-form  inclosed ;  and  that  this  be 
done  at  the  earliest  possible  moment. 

This  motion  carried,  and  the  President  said  he  would 
attend  to  this  matter  later. 

Mr.  Francis  Silver  offered  the  following  Resolution ; 

Whereas,  the  Secretary  of  Agriculture  has  been  un¬ 
able  to  devise  a  reasonable  standard  equally  applicable 
to  both  whole  grain  and  to  cream  style  corn,  or  to  dif¬ 
ferentiate  between  the  solidities  and  other  quality  fac¬ 
tors  of  canned  foods,  influenced  by  the  variation  in 
necessary  process  and  the  relative  can  sizes,  and. 

Whereas,  the  Tri-State  Packers  Association  is  in  fa¬ 
vor  of  the  adoption  of  reasonable  standards,  in  which 
suitable  recognition  of  these  factors  be  given  proper 
recognition. 

Therefore,  be  it  Resolved,  that  the  Tri-State  Packers 
Association  petition  its  Senators  and  Congressmen  to 
amend  Section  8  of  the  Food  and  Drugs  Act,  Para¬ 
graph  5,  in  case  of  foods,  by  inserting  after  the  words, 
“for  each  class,”  and  before  the  words  “of  canned 
foods,”  the  words,  “size  of  can  and  style  of  pack.” 

THE  ELECTION 

HE  final  order  of  business  was  the  election,  and  the 
Nominating  Committee,  through  its  chairman,  Mr. 
Lutz,  reported  as  follows: 

For  President — Newlin  B.  Watson,  R.  S.  Watson  & 
Son,  Greenwich,  N.  J. 

For  First  Vice-President — J.  Roscoe  Wheatley,  Tal¬ 
bot  Packing  and  Preserving  Company,  Easton,  Md. 

For  Second  Vice-President — L.  L.  Maloney,  Just 
Right  Canning  Company,  Townsend,  Del. 

For  Secretary-Treasurer — C.  M.  Dashiell,  Princess 
Anne,  Md. 

The  Board  of  Directors  elects  the  Field  Secretary, 
and  it  later  on  re-elected  Mr.  Frank  M.  Shook,  whose 
office  is  in  Easton,  Md. 

Newly-elected  President  Watson  was  escorted  to  the 
Chair  by  Secretary  Dashiell,  and  the  gavel  was  turned 
over  to  him  by  Mr.  Baker. 

He  made  a  short,  neat  address,  promising  the  best  in 
him,  if  the  Committees  and  Boards  would  work  with 
him,  as  they  have  always  done,  and  as  he  knew  they 
would,  and  the  annual  1934  Convention  came  to  an  end. 


THE  HOSTS— 1934 

CANS — American  Can  Company,  Continental  Can 
Company,  Metal  Package  Corporation,  Phillips  Can 
Company. 

CANNING  MACHINERY— Ayars  Machine  Com¬ 
pany,  Berlin  Chapman  Company,  Chain  Belt  Company, 
Chisholm  Ryder  Company,  Inc.,  Frank  Hamachek  Ma¬ 
chine  Company,  F.  H.  Langsenkamp  Company,  Link 
Belt  Company,  A.  K.  Robins  &  Company,  Inc.,  Sprague 
Sells  Corporation. 

ADHESIVES — Dewey  &  Almy  Chemical  Company. 

BROKERS — Comly-Flanigan,  T.  A.  James  &  Com¬ 
pany,  Inc.,  S.  H.  Levin’s  Sons,  Charles  C.  Miller  & 
Company,  North  &  Dalzell,  W.  E.  Robinson  &  Com¬ 
pany,  James  J.  Reilly,  Thomas  Roberts  &  Company, 
Scott  &  Reilly,  Wm.  Silver  &  Company,  A.  W.  Sisk  & 
Son,  Stevenson-Mairs  Company,  J.  M.  Zoller. 

LABELS — Gamse  Lithographing  Company,  Muir- 
son  Label  Company,  Inc.,  National  Color  Printing 
Company,  G.  C.  Sauter  (Stecher-Traung  Corporation), 
Simpson  Doeller  Company,  U.  S.  Printing  and  Litho¬ 
graphing  Company. 

CASES — Container  Corporation  of  America,  East¬ 
ern  Box  Company,  Robert  Gair  Company. 

LABELING  MACHINES — Burt  Machine  Company, 
Standard  Knapp  Corporation,  Westminster  Machine 
Works. 

GLASS  CONTAINERS — Owens-Illinois  Glass  Com¬ 
pany. 

SALT — Worcester  Salt  Company. 

SEED — Associated  Seed  Growers,  Inc.,  Leonard 
Seed  Company,  Rogers  Brothers  Seed  Company,  Inc., 
E.  Miller  Richardson  &  Co.,  F.  H.  Woodruff  &  Sons, 
S.  D.  Woodruff  &  Sons,  D.  Landreth  Seed  Company. 

THERMOMETERS — C.  J.Tagliabue  Mfg.  Company. 

TRANSPORTATION — A.  H.  Bull  &  Company,  Inc., 
Moore  &  McCormick,  Inc.,  Chesapeake  Steamship  Co. 

WAREHOUSE — Belt’s  Warehouse,  Terminal  Ware¬ 
house. 

PAPER — Hinde  &  Dauch  Paper  Company,  Hubbs  & 
Corning  Company. 

INSURANCE — Lansing  B.  Warner,  Inc. 

*  jt  S 

CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

JANUARY  3-4,  1935 — Ozark  Canners,  Metropolitan 

Hotel,  Springfield,  Mo.  Annual. 

JANUARY  3-4-5,  1935 — Northwestern  Canners  at 

Portland,  Oreg. 

JANUARY  13-18,  1935 — National  Canners,  National 

Brokers,  Canning  Machinery  and  Supplies,  Hotel 

Stevens,  Chicago.  Machinery  Show. 

FEBRUARY  19-20,  1935 — Virginia  Canners  at  Hotel 

Roanoke,  Virginia.  Annual. 
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Ohio  Canners  Meet 

Columbus,  Ohio,  December 
11th  and  12th,  1934 


H.  F.  Krimendahl 
President 


Roy  Irons 
Secretary 


The  largest  Convention  yet  held  by  the  Ohio  Can¬ 
ners  Association  took  place  at  the  Deschler-Wal- 
lick  Hotel  in  Columbus  last  week,  December  11th- 
12th,  to  be  exact.  And  what  is  of  greater  importance, 
new  membership  this  year  has  brought  this  canners’ 
organization  to  practically  100  per  cent  representation. 
Let  other  associations  in  the  industry  put  that  in  their 
pipes  and  smoke  it.  This  is  as  it  ought  to  be,  and  we 
congratulate  Ohio  on  setting  the  pace. 

President  0.  L.  Teagarden,  of  the  J.  Weller  Co., 
called  the  meeting  to  order,  and  in  his  annual  address 
reminded  the  canners  that  if  they  had  received  any¬ 
thing  like  normal  yields  from  the  crops  last  season, 
and  if  other  sections  had  done  likewise,  there  would 
have  been  a  heavy  overproduction,  with  glutted  mar¬ 
kets  and  low  prices  now,  instead  of  the  good  prices  and 
the  good  conditions  ruling.  Keep  that  in  mind  when 
contracting  for  1935  crops,  because  Nature  may  not 
again  come  to  the  rescue  as  it  did  this  year. 

Mr.  Wm.  M.  James  was  on  the  card  as  the  “Pep 
speaker,”  with  a  good-will  sermon  full  of  suggestions 
of  working  in  harmony  if  you  expect  worthwhile  ac¬ 
complishments.  And  he  got  it  over  well. 

Mr.  F.  B.  Childs,  Libby,  McNeill  &  Libby,  member 
of  the  Code,  spoke  about  Code  Administration  and 
asked  for  suggestions.  Better  understanding  is  de¬ 
veloping  as  time  goes  on,  and  he  thought  that  compli¬ 
ance  is  improving  every  day.  Collection  of  assess¬ 
ments  showed  88  per  cent  already  in.  He  touched  on 
the  code  situation  in  the  Ozarks,  saying  that  efforts 
are  being  made  to  correct  and  to  iron  out  the  diffi¬ 
culties  there. 

Dr.  T.  H.  Parks  gave  an  interesting  and  important 
address  upon  “The  Corn  Earworm  as  a  Pest  of  Can¬ 
ning  Crops.”  Space  will  not  permit  the  report  of  this 
address  here,  but  it  will  be  given  our  readers  later, 
and  it  is  always  gaod  material. 

Wm.  Evatt,  of  the  Attorney  General’s  office,  Colum¬ 
bus,  explained  the  Ohio  State  law  as  to  license  and 
control  of  the  itinerant  trucker  and/or  peddler.  He 
suggested  that  the  canners  could  work  closely  together 


and  have  a  contract  that  the  crop  becomes  the  can- 
ner’s  in  the  first  stages  of  growth,  or  that  the  title 
of  the  crop  passes  to  the  canner  at  a  certain  period 
before  maturity,  or  readiness  for  canning.  If  the 
grower  then  violates  this  he  can  be  held,  under  the 
Ohio  State  law,  as  taking  property  that  does  not  be¬ 
long  to  him.  Upon  report  from  the  canner  to  the 
County  Prosecutor  action  may  be  started  at  once. 

Dr.  R.  W.  Pilcher,  American  Can  Company,  repeated 
his  general  talk  on  “General  Aspects  of  the  Problem 
of  Food  Consumer  Complaints,”  but  this  is  not  open 
for  publication  as  yet. 

LADIES  CARD  PARTY 

WHILE  the  men  were  busy  as  above  indicated, 
the  ladies  were  enjoying  a  Card  Party  and  Tea, 
where  a  social  good  time  was  enjoyed,  prizes 
awarded,  and  a  meeting  of  the  organization,  with  elec¬ 
tion.  Mrs.  Theo.  Vandervort  of  Wilmington,  Ohio, 
was  elected  President;  Mrs.  Roy  Irons,  Secretary. 

EVENING’S  BANQUET 

HIS  was  pronounced  the  largest  banquet  in  the 
history  of  the  Association.  It  was  tendered  by  the 
Association,  out  of  the  funds  raised  through  the 
advertising  in  the  annual  program  of  this  meeting. 
Aside  from  a  good  meal,  the  entertainment  seemed  to 
please  all.  The  first  act — singers — was  by  three  little 
boys,  6,  7  and  8  years  of  age ;  the  second  act  presented 
a  fine  soloist;  the  third  act  brought  out  15-year-old 
Charles  Miller  of  Clyde,  Ohio,  the  youngest  magician 
in  the  State.  New  tricks  and  an  ability  to  “be  at  the 
eye”  held  his  audience  in  silence  and  laughter  for  forty- 
five  minutes.  Dancing  kept  up  to  a  late  hour. 

WEDNESDAY,  DECEMBER  12th,  1934 

HE  Convention  reassembled  at  9.30,  or  there¬ 
abouts — and  the  first  on  the  program  was  an  ad¬ 
dress  by  Dr.  M.  W.  Baker,  Federal  Inspector,  U.  S. 
D.  A.,  on  the  “Grading  of  Green  Produce.”  The  In¬ 
spector  has  promised  to  furnish  a  copy  of  this,  and 
we  hope  to  be  able  to  give  it  our  readers  later  on. 
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Everybody  wanted  to  hear  Howard  A.  Orr,  a  native 
Ohioan,  Vice-President  of  the  National  Canners  Asso¬ 
ciation,  on  the  “New  Label  Requirements,”  as  stated 
on  the  program.  And  he  never  disappoints.  He  is  a 
dynamic  speaker,  believes  thoroughly  in  Descriptive 
Labelling,  and  has  the  ability  to  make  his  audience  see 
the  points  in  their  true  light.  He  had  the  burden  of 
Marketing  Agreements  at  last  year’s  Chicago  Con¬ 
vention,  and  he  will  undoubtedly  carry  the  burden  of 
this  labelling  question  at  this  coming  Chicago  Con¬ 
vention. 

“In  What  Way  Does  the  Canners’  Code  Benefit  the 
Canners?”  was  a  task  assigned  to  Mr.  George  Wenger, 
a  director  of  the  Association  from  Port  Clinton,  Ohio, 
and  to  Ex-President  of  the  Association  (and  member 
of  the  Legislature)  Arthur  Hamilton.  Longer  ac¬ 
quaintance  with  the  Code  and  experience  have  made  it 
easier  to  talk  on  this  subject  and  have  agreement 
among  the  hearers  Every  day  the  possibility  of  elim¬ 
inating  these  Codes  grows  dimmer  and  it  is  quickly 
becoming  evident  that  every  industry  wants  and  in¬ 
tends  to  retain  its  Code,  come  what  will. 

The  report  of  the  Auditing  Committee  showed  the 
Treasury  to  be  in  good  condition,  despite  heavily  in¬ 
creased  expenses  due  to  the  Codes,  etc. 

The  Committee  on  Resolutions  brought  in  the  follow¬ 
ing  and  they  were  unanimously  adopted: 

RESOLUTIONS 

The  Ohio  State  Canners  Association  now  in  session 
in  Columbus,  Ohio,  hereby  makes  the  following  reso¬ 
lutions  : 

Resolved,  that  we  express  our  thanks  and  apprecia¬ 
tion  to  Joe  Cross  for  his  excellent  assistance  at  the 
entertainment  last  evening,  and  the  Deshler-Wallick 
Hotel  management  and  staff  for  their  many  courtesies 
to  us  during  our  convention. 

Resolved,  that  we  thank  Mr.  William  Swonger  of 
St.  Marys  Packing  Company  for  the  fine  cigars  fur¬ 
nished  at  our  banquet. 

Resolved,  that  we  express  our  sincere  thanks  to  Mr. 
Wm.  M.  James,  Mr.  F.  B.  Childs,  Dr.  T.  H.  Parks,  Mr. 
Wm.  Evatt,  Dr.  R.  W.  Pilcher,  Dr.  M.  W.  Baker,  Mr. 
Howard  A.  Orr  and  Dr.  H.  D.  Brown  and  to  all  other 
speakers  and  to  those  who  in  any  way  contribtued  to 
the  success  of  the  convention. 

Resolved,  that  this  Association  express  to  Dr.  M.  W. 
Baker  its  appreciation  for  the  special  work,  sincere 
interest  and  untiring  efforts  he  has  shown  in  the  mat¬ 
ter  of  the  grading  of  raw  products  for  Ohio  Canners, 
which  work  and  effort  has  resulted  in  a  phenomenal 
improvement  in  the  quality  of  the  finished  product  as 
well  as  a  better  feeling  of  good  will  among  the  growers. 

Resolved,  that  this  Association  unanimously  and  in 
an  unqualified  manner  endorse  the  report  and  recom¬ 
mendations  of  the  Labelling  Committee  of  N.  C.  A., 
as  presented  by  Mr.  Orr,  and  that  the  Secretary  is 
hereby  instructed  to  forward  a  copy  of  the  resolution 
to  the  proper  authorities  in  Washington. 


Whereas,  Divine  Providence  has  removed  from  our 
midst  our  fellow  member,  Mr.  Charles  Vandevort, 
President  of  the  Jamestown  Canning  Company,  and 
Mr.  Maurice  Johnson  Powers,  Vice-President  of  Kir- 
gans  Arcadia  Farms,  and  Mr.  George  Slessman,  a 
friend  and  fellow  canner, — 

Be  it  Resolved,  that  the  sympathy  of  the  Ohio  State 
Canners  is  hereby  extended  to  their  families,  and  the 
Secretary  is  hereby  instructed  to  forward  a  copy  of 
these  resolutions  in  proper  form  to  the  families  of 
those  named  herein. 

EVAN  RUCHELDORFER,  Chairman. 

W.  W.  WILDER. 

R.  C.  SHARP. 

The  Legislative  Committee  reported  that  their  in¬ 
vestigation  into  the  increase  in  Ohio  workmen’s  com¬ 
pensation  rates  showed  them  to  be  justified. 

THE  ELECTION 

The  Nominating  Committee  presented  the  follow¬ 
ing  names  and  they  were  unanimously  elected: 

President — H.  F.  Krimendahl,  Crampton  Canneries, 
Inc.,  Celina. 

Vice-President — E.  C.  Thatcher,  De  Graff  Food 
Company,  De  Graffe. 

Secretary-Treasurer — Roy  Irons,  Clyde,  Ohio. 

Directors — O.  L.  Teagarden,  J.  Weller  Co.,  Oak 
Harbor;  Evan  Reicheldorfer,  Sears  &  Nichols  Corp., 
Chillicothe ;  Luke  F.  Beckman,  Beckman-Gast  Can¬ 
ning  Company,  St.  Henry ;  A.  S.  Roth,  Kirgan  Arcadia 
Farms,  Cincinnati. 

Jt  * 

CHAIN  STORE  SALES 

OMINION  STORES,  LTD.,  reports  for  the  four 
weeks  ended  December  1,  gross  sales  of  $1,350,- 
423,  against  $1,499,914  in  the  corresponding  pe¬ 
riod  in  1933,  a  drop  of  9.9  per  cent.  Sales  for  the 
first  48  weeks  of  1934  were  $17,454,623,  against  $18,- 
082,929  in  the  comparable  weeks  of  1933,  a  decrease 
of  3.4  per  cent. 

First  National  Stores  reports  for  the  four  weeks 
ended  November  24,  sales  of  $8,367,312,  compared 
with  $7,996,130  in  the  corresponding  four  weeks  a  year 
ago,  an  increase  of  4.6  per  cent.  Sales  for  the  first 
34  weeks  of  1934  were  $71,985,020,  against  $68,709,- 
423  in  the  like  period  of  1933,  an  increase  of  4.7 
‘per  cent. 

Kroger  Grocery  and  Baking  Company  reports  for 
the  four  weeks  ended  December  2  gross  sales  of 
$17,066,616,  against  $16,268,311  in  the  comparable  pe¬ 
riod  last  year,  a  gain  of  4.9  per  cent.  Sales  for  the 
first  48  weeks  of  the  year  were  $202,602,494,  against 
$188,768,413  for  the  corresponding  period  a  year  ago, 
an  increase  of  7.3  per  cent. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  N  interested  reader  of  this  column  writes: 

“It  has  seemed  to  me  for  some  time  that  we 
/  \  have  not  been  paying  enough  attention  to  the 

more  common  things  in  helping  retailers  sell 
more  of  our  goods.  In  fact  I  have  about  made 
up  my  mind  to  try  assisting  retailers  to  make 
window  displays  of  my  line.  Couldn’t  I  at  least 
make  firmer  friends  for  my  pack  if  I  did  this  con¬ 
sistently  for  a  while?” 

This  canner  is  thinking  along  the  same  lines  as  many 
others.  No  doubt  he  wishes  to  make  intelligent  efforts 
toward  increasing  consumer  demand  for  his  product 
and  at  a  minimum  of  expense.  He  seems  to  have  well 
in  mind,  too,  that  dealer  friendship  does  a  lot  toward 
breaking  down  consumer  resistance. 

Recently  a  principal,  whose  sales  for  1934  have  not 
been  quite  up  to  those  for  1933,  among  a  certain  group 
of  about  ninety  retail  grocers,  offered  cash  prizes 
amounting  to  twenty  dollars  for  the  three  best  window 
displays  installed  during  a  given  week.  Now  $20.00 
is  not  a  lot  of  money  for  any  manufacturer  to  spend  as 
prize  money,  grocers  have  been  busy  getting  ready  for 
the  coming  holiday,  windows  are  apt  to  be  frosted  any 
day,  you  would  think  at  first  that  interest  in  such  a 
window  display  contest  would  be  hard  to  arouse.  On 
the  contrary,  over  thirty  splendid  windows  have  been 
installed  by  the  group.  Goods  have  moved  in  volume 
from  the  warehouse,  consumer  interest  in  the  manu¬ 
facturer’s  product  has  been  materially  increased. 

Frequently  we  loose  sight  of  the  fact  that  retail  gro¬ 
cers  are  the  ones  on  whom  we  have  to  depend  for  final 
distribution  to  the  consumer.  Antagonize  them  as  a 
whole  in  any  market  and  you  will  have  a  hard  time  and 
an  expensive  one  getting  your  sales  volume  back  to 
normal  or  anywheres  near  it.  The  sales  of  one  well 
known  brand  of  canned  foods  at  least  are  far  from 
what  they  should  be  today  in  many  fine  retail  outlets 
because  retailers  gained  the  impression  they  were  be¬ 
ing  discriminated  against  as  a  whole  and  that  others 
were  being  given  a  better  break.  This  was  probably 
just  a  rumor  magnified  many  times,  but  just  the  same 
it  effectively  decreased  sales. 

Every  rule  works  two  ways.  If  the  retailers  can 
hurt  your  sales,  they  can  help  them  too.  I  have  often 
been  urged  to  place  an  advertising  appropriation 
locally  instead  of  devoting  it  all  to  national  mediums, 
and  so  will  you  be  importuned  if  you  embark  on  such 
a  campaign.  Well,  then,  be  entirely  logical  and  spend 
your  first  advertising  money  with  the  retail  distributor 


direct.  Spend  it  for  window  display  material  and 
prizes  in  each  market  for  the  best  windows  installed. 

Canned  food  is  about  betwixt  and  between  an  ideal 
item  for  display  and  one  seldom  used.  Many  leading 
market  operators  when  trimming  a  window  hurriedly 
at  the  close  of  business  Saturday  night  or  early  Mon¬ 
day  morning  while  filling  a  gap  between  the  display 
for  the  week  end  and  the  next  full  display  reach  for 
bulky,  showy  articles  that  may  be  quickly  placed  in 
the  window  without  a  great  deal  of  thought  or  plan¬ 
ning.  Many  canned  foods  do  not  come  in  this  cate¬ 
gory  and  as  a  result  are  not  often  used.  No.  2  cans 
if  labeled  identically  front  or  back  present  little  diffi¬ 
culty  however,  and  might  just  as  well  be  used  as  the 
boxes  of  corn  flakes  or  soap  powders  usually  put  in  a 
window  as  “fillers”  until  such  a  time  as  a  planned  dis¬ 
play  can  be  installed. 

Chain  stores  most  often  use  these  temporary  dis¬ 
plays  and  when  they  do  employ  them  they  almost  in¬ 
variably  hurriedly  build  the  display  with  items  from 
their  private  label  stock. 

If  your  factory  labels  are  being  stocked  by  any 
chain  store  warehouse  willing  to  work  with  you,  ar¬ 
range  with  them  to  use  your  goods  for  display  over  the 
week-end.  You  will  probably  have  to  pay  for  the  dis¬ 
plays  but  a  reasonable  payment  will  bring  you  sales 
returns  in  a  measure  unexpected  as  a  rule.  In  addi¬ 
tion  the  good  will  created  by  the  arrangement  will 
help  you  build  consumer  interest  because  store  em¬ 
ployees  instructed  to  make  displays  of  your  line  will 
understand  it  is  one  in  which  the  warehouse  is  inter¬ 
ested.  Whenever  a  housewife  wants  a  can  of  so  and 
so  and  does  not  mention  any  brand  your  label  will  be 
the  one  suggested.  Anything  you  can  do  toward  get¬ 
ting  your  line  called  for  or  pushed  by  store  employees 
will  help  increase  the  sale  of  it.  Arrangement  for  the 
display  of  it  by  chain  stores  will  achieve  this  object. 

Usually  however,  you  must  depend  on  the  indepen¬ 
dent  retail  grocer  for  the  sale  of  your  products  in  vol¬ 
ume,  and  it  is  in  plans  for  securing  his  greater  inter¬ 
est  in  your  line  that  we  are  concerned  today. 

The  average  aggressive  retail  grocer  today  is  in  a 
position  to  trim  a  window  attractively  even  though  you 
furnish  no  advertising  material.  Not  even  a  recipe 
folder!  The  proprietor,  his  wife  or  some  store  em¬ 
ployee  is  able  to  trim  windows  and  backgrounds  with 
crepe  paper,  they  have  a  good  sense  of  what  is  fitting 
in  the  way  of  mass  display  of  goods.  Offer  prizes  for 
the  best  use  of  this  talent  available  in  many  grocery 
stores  and  you  will  be  well  pleased  with  the  fine  win¬ 
dows  created.  Have  photos  taken  of  a  half  dozen  of 
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the  best  and  use  them  for  creating  interest  in  the  next 
market  in  which  you  wish  to  repeat  your  window  dis¬ 
play  contest. 

I  have  just  said  you  do  not  need  any  advertising  ma¬ 
terial  to  be  supplied  retailers  and  still  have  sales  build¬ 
ing  windows  installed,  but  you  will  get  much  better 
results  if  you  do  have  at  least  a  few  aids  to  the  build¬ 
ing  of  more  attractive  window  displays. 

Several  lithographers  conveniently  located  in  differ¬ 
ent  parts  of  the  country  are  ready  to  furnish  an  inex¬ 
pensive  but  attractive  three  or  four  piece  window  trim 
from  stock.  Individual  window  posters  too,  can  be  had 
made  to  the  specifications  of  any  canner,  by  means  of 
the  screen  process  and  equal  in  art  work  to  the  best 
hand-made  poster.  The  foregoing  will  probably  make 
it  unnecessary  for  any  one  interested  to  provide  an 
elaborate  background  or  expensive  lithographed  filler 
window  pieces  unless  they  really  want  to  and  are  finan¬ 
cially  able  to  supply  dealers  liberally  with  expensive 
display  material. 

Getting  back  to  our  reader’s  intention  to  assist  re¬ 
tailers  in  making  window  displays  in  an  attempt  to 
build  friendship  for  his  line,  I  would  start  doing  this 
at  once.  If  no  retail  salesmen  are  available  to  do  the 
work  of  setting  up  the  displays  contest,  personally  se¬ 
curing  dealers  to  make  windows,  etc.,  a  start  can  be 
made  by  means  of  packing  the  inexpensive  window  pos¬ 
ters  or  window  display  sets  in  say  every  tenth  case 
of  goods  shipped  from  your  factory. 

In  each  case  pack  a  broadside  telling  those  opening 
the  case  that  you  have  this  advertising  material  avail¬ 


able  at  your  factory  when  asked  for,  and  also  packed 
in  every  tenth  or  even  twentieth  case  shipped.  In  get¬ 
ting  up  this  broadside  it  will  be  well  if  possible  to 
show  on  it  a  good  window  display  or  two  of  your  prod¬ 
ucts.  Then  urge  your  customers  to  build  a  better  one. 
In  this  broadside  do  not  confine  your  urge  for  action 
on  installing  window  displays  alone.  Bring  forcibly 
to  your  readers’  attention  the  value  of  mass  displays 
of  your  goods.  Show  pictures  of  these  too,  as  well  as 
business  building  interior  displays  near  cashiers’  desks 
or  other  points  in  a  store  where  a  large  number  of 
people  pass  daily. 

If  your  product  adapts  itself  at  all  to  sale  in  com¬ 
bination  with  other  articles,  suggest  combination  dis¬ 
plays  and  sales  of  all  other  foods  frequently  purchased 
with  yours.  For  instance,  if  you  are  anxious  to  have 
displays  made  of  your  canned  pumpkin,  point  out  to 
your  dealers  that  canned  pumpkin  calls  for  the  sale  of 
canned  evaporated  milk  and  that  sales  of  both  will  be 
increased  if  offered  together  in  store  and  window  dis¬ 
plays. 

If  your  distribution  is  extensive  enough  you  may 
even  be  able  to  secure  advertising  hookups  with  can- 
ners  packing  non-competitive  lines  and  who  are 
anxious  to  see  their  goods  effectively  displayed.  Start 
giving  thought  to  building  sales  in  1935  by  inducing 
more  customers  to  display  your  goods  prominently. 
If  this  department  can  help  by  advising  you  where  you 
can  secure  the  window  display  material  mentioned  or 
in  laying  out  the  broadside  referred  to,  let  us  know. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manuiacturers  of 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 
CORN  CUTTER 
For  whole  grain  or  cream  style  corn 
THE  MORRAL  LABELING  MACHINE 
and  other  machinery 

Write  for  Catalogue  and  j  urlher  particulars 


MORRAL  BROTHERS,  Mortal,  Ohio 


BROWN  BOGGS  CO.,  Ud. 
Hamilton,  Ont., 

Sola  Agenta  for  Canada 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and,  accept 
your  opportunity  your  time  is  lost,  together  vnth  Tnoney.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— One  Chisholm-Ryder  Junior  Bean  Grader, 
excellent  condition. 

Chas.  G.  Summers  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE — Complete  line  of  practically  new  pea  and 
tomato  machinery;  will  sell  as  a  whole  or  in  part. 

Address  Box  A-1998  care  of  The  Canning  Trade. 

FOR  SALE— 0  &  J  Crowner,  made  by  the  0  &  J 
Machine  Company,  10  plungers  for  8  and  14  oz. 
bottles. 

Gould  Pump,  400  gallon  minimum,  made  by  the  Gould 
Manufacturing  Company,  Seneca  Falls,  N.  Y. 

Edgar  F.  Hurff,  Swedesboro,  N,  J. 


For  Sale  —  Factories 

FOR  SALE— Cannery  for  packing  peas,  beans,  corn 
and  tomatoes,  unlimited  capacity.  Located  in  town 
of  2,000  population,  in  large  farming  section  on 
Eastern  Shore  of  Maryland.  Three  boilers,  engines, 
retorts,  etc.,  artesian  well,  generator.  Also  water 
and  electric  power  from  town;  shanties  for  help. 
Railroad  siding  at  both  packing  house  and  warehouse^ 
with  storage  capacity  one  hundred  thousand  cases. 

Address  Box  A-1999  care  of  The  Canning  Trade. 


Help  Wanted 


SALESMAN  WANTED — Good  commission  offer.  We 
make  beautiful  private  brand  labels  for  customers 
throughout  the  United  States.  We  also  manufacture 
a  wonderful  assortment  of  stock  labels. 

Address  Box  B-1996  care  of  The  Canning  Trade. 


WANTED — Meat  packing  Superintendent  with  successful  sales 
experience.  Capable  of  developing  meat  specialties  and  market¬ 
ing  same.  Central  West  location.  Give  full  particulars  and 
salary  expected. 

Address  Box  B-1993  care  of  The  Canning  Trade. 


WANTED- Processor  for  meat  -  beef,  pork,  chicken,  etc., -fac¬ 
tory.  A  man  who  is  master  of  the  situation,  and  perfectly 
familiar  with  the  business.  Give  reference,  and  state  salary. 
Address  Box  B-1997  care  of  The  Canning  Trade, 


WANTED  -  For  sales  work,  by  established  and  nationally  known 
firm,  a  competent  and  experienced  preserver  schooled  in  actual 
production  of  entire  jelly  and  preserve  line.  He  must  be  capable 
of  efficiently  demonstrating  their  products  to  preservers  and 
able  to  properly  assist  them  in  their  various  problems.  Please 
give  details  as  to  age,  experience,  references,  etc. ,  in  first  letter, 
all  of  which  will  be  held  strictly  confidential. 

Address  Box  B-1995  care  of  The  Canning  Trade. 


Situations  Wanted 


POSITION  WANTED— Looking  for  employment  and  investment 
with  live  organization.  Have  had  twenty  years  of  success  as 
a  practical  canner,  broker  and  salesman.  References  as  to 
charater,  ability  and  financial  standing. 

Address  Box  B-1991  care  of  The  Canning  Trade . 


POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  Maryland,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  and/or  Production  Manager. 
Experienced  in  jellies,  preserves  (vacuum-pan),  spaghetti,  soups, 
tomato  products  and  similar  foods.  Eastern  urban  location 
desired. 

Address  Box  B-1992  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Superintendent  who  is  very  familiar 
with  the  full  operation  of  packing  Beef  and  Pork.  Looking  for 
position  in  New  York  or  Pennsylvania.  Best  of  references. 
Address  Box  B-2001  care  of  The  Canning  Trade. 


POSITION  WANTED — Mr.  Canner,  do  you  require  the  services 
of  a  meat  and  vegetable  canning  superintendent?  May  I  offer 
'  my  25  years’  experience  in  this  line  as  a  quality  packer? 

Address  Box  B-2000  care  of  The  Canning  Trade, 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  insurance  aqainst  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Will  Be  a  Long  Holiday — ^Tomatoes  End  the  Long  Siege  Strong 
as  Ever — Cold  Hurts  Raw  Vegetables  in  South — May  Cause 
Advance  in  Cost  on  Grapefruit — No.  lO’s  Are  Very  Scarce — 
Realign  Your  Ideas  On  Consumption. 

Holidays — The  spirit  of  the  holidays  has  spread 
its  influence  over  the  canned  foods  market  for 
some  weeks  past,  and  naturally  this,  the  culmi¬ 
nating  week,  has  felt  a  full  share  of  it;  but  it  now 
looks  as  if  the  market  will  take  a  holiday  over  the 
entire  week-end,  including  Monday.  Nothing  will  be 
lost  by  this;  in  fact  it  will  bring  the  time  when  the 
market  is  expected  to  resume,  that  much  closer. 

Canned  tomato  holders  may  consider  that  they  have 
been  given  a  little  Christmas  present,  but  an  impor¬ 
tant  one,  in  that  this  week  the  prices  on  canned  toma¬ 
toes  have  gone  back  to  a  full  parity — in  the  quotations, 
mainly,  since  most  canners  had  not  accepted  the  weak¬ 
er  prices — No.  I’s  are  now  50c  to  52 i/oc  and  upwards ; 
No.  2’s  80c  to  821/^c  as  bottom;  2i/4’s  $1.10  to  $1.15; 
No.  3’s  $1.20  and  No.  lO’s  $4.00.  In  other  words  the 
last  trace  of  weakness  has  disappeared  from  canned 
tomatoes,  the  one  weak  spot,  so  called.  In  face  of  the 
long  lay-off  in  buying,  and  the  holiday  quietness,  this 
is  a  very  strong  indication  on  this  product,  as  it  may 
be  taken  for  all  canned  foods. 

Last  week  we  intimated  that  the  severe  cold  weather 
in  the  far  south,  especially  in  Florida  where  icicles 
were  reported  as  hanging  from  the  palms,  might  af¬ 
fect  the  grapefruit  packs.  It  now  is  seen  that  the 
veg'etable  crops  were  even  worse  hurt :  tomatoes  suffer¬ 
ing  severely,  up  to  50  per  cent  of  the  crop ;  snap  beans 
still  worse,  suffering  up  to  75  per  cent  loss,  and  other 
green  vegetables  likewise,  for  in  many  sections  of  the 
South,  and  at  some  points  in  Florida,  the  mercury  went 
as  low  as  17  degrees.  Trucks  running  oranges,  grape¬ 
fruit,  tangerines,  etc.,  from  these  ordinarily  sunny 
climes,  are  making  the  most  of  it,  having  advanced 
prices  steeply.  Young  tender  vegetables  were  un¬ 
doubtedly  hurt  badly,  and  that  will  lessen  the  pressure 
of  raw  vegetable  sales  on  the  canned  products;  but 
there  was  a  very  heavy  crop  of  citrus  fruits,  in  the 
picking,  considerable  of  it  already  harvested,  and  the 
damage  there  will  be  found  not  so  heavy,  when  the 
excitement  wanes.  In  fact  it  likely  helped  the  crop, 
ridding  it  of  the  small,  unwanted  part.  But  it  un¬ 


doubtedly  will  cause  a  raise  in  the  price  to  grapefruit 
canners,  and  that  is  already  being  reflected  in  with¬ 
drawals  from  the  market  on  the  part  of  grapefruit 
canners.  This  further  visitation  of  nature  is  within 
the  time  limits  of  this  famous  crop  year  of  1934;  but 
there  are  those  who  “feel”  that  crop  damages  and  dis¬ 
asters  will  go  on  into  1935.  Most  guesses,  however, 
are  the  other  way. 

This  week  you  have  the  figures  on  the  snap  bean 
packs  of  1934,  and  again  the  industry  must  take  its 
hat  off  to  Carlos  Campbell,  the  crop  statistician  of  the 
N.  C.  A. — and  to  the  Government’s  prediction  of  the 
bean  pack.  Both  said  indications  pointed  to  a  pack 
of  6,000,000  cases.  The  actual  figures  show  6,003,511 
cases!  It  is  uncanny,  and  particularly  remarkable  in 
that  this  crop,  and  pack,  are  spread  over  the  entire 
crop  season,  from  early  spring  to  late  autumn;  not  a 
one-crop  yield  and  pack. 

Market-wise  it  is  to  be  added  that  the  sale  of  can¬ 
ned  snap  beans  has  been  so  steady  and  heavy  that 
there  is  only  a  light  holding  left,  and  the  market  is 
actually  growing  stronger,  as  the  statistics  come  out. 
Just  more  absolute  evidence  of  the  increasing  demands 
for  canned  foods,  and  the  heavier  consumption  of  the 
goods.  This  has  happened  in  every  other  item  of  can¬ 
ned  foods,  this  year,  and  market  students  should  set 
up  their  consumer  ideas  in  line  with  this  heavier  con¬ 
sumption.  Because  it  is  not  a  case  of  the  jobbers’  stor¬ 
ing  the  goods — ^they  are  going  right  out  into  consump¬ 
tion. 

One  other  item  of  interest  is  the  growing  scarcity 
of  No.  lO’s  in  all  lines ;  this  week  No.  10  peas  moving 
up  sharply  in  prices.  The  hotels  are  getting  back  into 
old  time  condition,  what  with  the  passing  of  prohibi¬ 
tion  and  increasing  business,  causing  increased  travel 
and  spending,  and  it  is  this  trade  that  is  finding  it  hard 
to  get  sufficient  No.  lO’s  to  supply  their  needs. 

All  of  which  makes  a  very  pretty  picture  as  you  sit 
down  to  enjoy  your  Christmas  holidays.  As  a  feeling 
of  gratitude  wells  up  in  your  breast,  let  us  suggest 
that  you  make  the  New  Year’s  resolution  now:  that 
this  fine  condition  can  be  made  permanent,  and  for 
years  to  come,  if  we  will  be  but  true  to  our  calling, 
striving  to  pack  every  single  can  of  a  quality  that  will 
please — the  kind  that  will  have  a  tendency  to  bring 
back  another  customer.  If  you  do  that  there  will  be 
no  glut  this  coming  year,  nor  in  any  year  to  come.  And 
if  you  do  that  you  will  be  rewarded,  year  after  year, 
with  as  thoroughly  a  happy  Christmas  as  you  have 
now.  And  that  is  the  wish  we  extend  to  each  one  of 
our  big  family  of  readers.  A  Merry  Christmas. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Grapefruit  Withdrawn  Due  to  Frost  Damage — Year  Closing 
With  No  Bargain  Offerings — Salmon  Firm — Canners  Talking 
Higher  Prices  on  Vegetables — Fruits  Quiet — Germany  To  Do 
What  Appert  Did  More  Than  a  Century  Ago 

New  York,  December  20,  1934. 

The  situation  —  Featuring  the  market  this 
week  was  the  action  of  principal  Florida  grape¬ 
fruit  canners  in  withdrawing  prices  for  new  pack 
until  completion  of  a  survey  as  to  the  extent  of  the 
frost  damage  to  the  new  crop.  Developments  were 
lacking  in  the  remainder  of  the  market,  although  it 
appeared  that  the  stage  was  being  set  for  a  general 
firming-up  in  prices  after  the  turn  of  the  year. 

THE  OUTLOOK — With  the  year  practically  at  a 
close,  there  has  been  an  extreme  dearth  of  “special 
offerings”  from  canners  anxious  to  clear  their  ware¬ 
houses  of  carryover  stocks.  This  is  perhaps  the  strong¬ 
est  indication  of  the  underlying  stability  of  the  mar¬ 
ket  that  could  be  furnished,  and  points  to  higher  prices 
for  canned  foods  in  general  during  the  spring  and 
summer  months  of  1935.  Distributors  are  making  dis¬ 
creet  inquiries  for  supplies  for  shipment  after  Janu¬ 
ary  1,  and  it  is  now  expected  that  a  substantial  volume 
of  business  will  be  closed  within  the  next  several 
weeks. 

CONVENTIONS — The  trade  in  general  appears 
more  “convention  conscious”  at  this  time  than  for 
many  years  past,  and  with  the  Chicago  meetings  still 
some  three  weeks  off,  they  are  furnishing  one  of  the 
chief  topics  of  conversation  in  the  trade.  It  is  re¬ 
ported  that  attendance  at  the  1935  meetings  will  run 
10  to  25  per  cent  in  excess  of  last  year’s  extremely 
heavy  registrations,  and  the  many  important  prob¬ 
lems  confronting  the  industry  in  the  form  of  new 
legislation,  recovery  plans,  etc.,  have  apparently  stirred 
the  popular  imagination  of  the  trade.  A  special  train 
will  be  run  from  New  York  to  Chicago  on  January  13, 
leaving  over  the  New  York  Central  Lines,  and  many 
canners,  brokers,  and  wholesale  grocers  will  make  the 
trip  in  this  group. 

FLORIDA  CROP  DAMAGE— Reports  from  Florida 
indicate  that  frost  damage  to  the  grapefruit  crop  will 
run  as  high  as  50  per  cent  in  many  sections,  and  prob¬ 
ably  average  between  30  and  40  per  cent  for  the  crop 
as  a  whole.  As  a  result  of  this  development,  canners 
have  withdrawn  prices,  and  it  is  reported  that  higher 
levels  will  be  established  when  they  re-enter  the  mar¬ 
ket.  Heavy  damage  to  vegetable  crops  is  also  reported, 
and  it  is  believed  that  the  packs  of  Florida  tomatoes 
and  other  vegetables  will  be  sharply  curtailed  in  con¬ 
sequence. 

SALMON — No  further  price  changes  have  developed 
in  the  salmon  market,  but  the  market  undertone  has 
stiffened  somewhat.  Jobbers’  stocks  are  not  believed 
to  be  large,  and  with  canners  looking  for  a  higher 


price  basis  in  1935,  little  selling  pressure  is  evident. 
Demand  continues  spotty. 

VEGETABLES  —  Southern  packers  are  showing 
slightly  firmer  price  views  on  tomatoes,  corn,  and 
beans,  and  are  talking  higher  prices  for  the  new  year. 
Buyers  are  not  yet  ready  to  credit  these  reports  of 
strength,  however,  and  are  holding  off  the  market 
pending  further  developments.  The  absence  of  cut- 
price  offerings,  on  tomatoes  in  particular,  is  causing 
some  comment  in  the  industry,  many  canners  normally 
endeavoring  to  “unload”  at  this  time  of  the  year. 

PLAN  CODE  CHANGES — Considerable  interest 
has  been  aroused  by  the  recommendations  of  the  dry 
bean  canners’  division,  to  be  submitted  to  the  National 
Canners’  Association  for  ratification  in  January,  pro¬ 
viding  for  code  amendments  to  include  the  posting  of 
prices  with  a  central  agency.  This  change,  if  adopted 
and  approved  by  N.  R.  A.,  is  expected  to  greatly  aid 
in  the  stabilization  of  this  branch  of  the  canned  foods 
market,  which  is  keenly  competitive. 

FRUITS — Price  changes  in  California  canned  fruits 
were  lacking  this  week.  Buyers  were  not  in  the  mar¬ 
ket  for  stocks  for  shipment,  but  some  buying  is  looked 
for  after  the  turn  of  the  year.  Canners  are  marking 
time  and  standing  pat  on  current  posted  prices,  and 
in  common  with  packers  of  other  canned  foods,  are 
exhibiting  bullish  price  views  for  the  coming  year. 

TO  TEST  CANNED  FOODS— German  canned 
foods  are  to  be  subjected  to  a  novel  test  to  determine 
their  reaction  under  tropical  conditions,  according  to 
a  report  from  Vice  Consul  A.  N.  Steyne,  Hamburg. 
According  to  present  plans,  German  canned  foods  will 
be  loaded  under  normal  conditions  on  a  steamer  of 
the  German  East  Africa  Line,  and  carried  on  a  round- 
trip  voyage  from  Hamburg  around  the  entire  coast  of 
Africa.  Upon  their  return  to  Germany  the  compet¬ 
ing  goods  will  be  examined  by  experts  to  determine 
the  influence  of  extreme  changes  of  temperature  and 
the  reactions  of  the  individual  packs. 

Phillips  Packing  Company  recently  conducted  a 
similar  test,  having  samples  of  their  canned  soup 
packs  opened,  simultaneously,  at  the  Equator  and  at 
the  South  Pole,  to  determine  the  effects  of  both  ex¬ 
treme  heat  and  extreme  cold  upon  the  quality  of  the 
packs.  Both  tests  determined  the  keeping  qualities 
of  these  American-packed  canned  foods  under  extremes 
of  temperature. 

NO  RELIEF  SALMON— A  potential  bullish  devel¬ 
opment  for  the  salmon  market  has  been  removed  with 
the  disclosure  that  the  Government  is  not  planning 
to  purchase  a  half-million  cases  of  pinks,  as  earlier 
reported,  for  relief  distribution.  Commenting  on  this 
situation.  New  England  Fish  Company  says:  “The 
Federal  Emergency  Relief  Corporation  has  adopted  a 
policy  of  distributing  only  surpluses  created  by  the 
A.  A.  A.  programs.  It  was  the  expressed  opinion  of 
one  of  the  leading  FERA  officials  that  the  canned  sal¬ 
mon  industry  will  sell  just  as  great  a  volume  of  canned 
salmon  through  regular  channels  as  under  a  Govern¬ 
ment  purchase  program.  The  industry  concurs  in  this 
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belief  against  which  there  is  the  added  satisfaction  of 
continuing  the  distribution  of  salmon  through  normal, 
orderly  channels.”  The  trade  is  of  the  belief  that  a 
meat  shortage,  which  is  expected  to  develop  in  1935, 
will  make  for  sharply  increased  consumption  of  all 
grades  of  canned  salmon. 

j* 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Prophecies  For  1935 — Market  Shows  Decided  Strength — 
From  25  to  30  Per  Cent  Losses  on  Grapefruit — Better  Demand 
for  Green  Beans — Canners  Not  Anxious  to  Sell  Tomatoes — 
Government  to  Place  Orders  for  Evaporated  Milk — Emergency 
Relief — Christmas  Greetings. 

Chicago,  Ill.,  December  20,  1934. 

IN  A  NUT-SHELL — Well,  here  it  is — prophecies  for 
1935  and  from  two  able  sources.  Undoubtedly, 
many  of  your  readers  have  seen  by  the  daily  press 
how  our  fellow  Chicagoan,  General  Charles  G.  Dawes 
reports  that  by  middle  summer  next,  the  depression 
that  was,  will  have  completely  disappeared.  On  the 
other  hand  though.  Colonel  Ayres  of  Cleveland  is  not 
so  optimistic.  We  Chicagoans,  however,  are  going  to 
string  along  with  the  General. 

THE  MARKET — Some  pep  and  ginger  have  been 
noted  after  a  month  or  more  of  dullness.  Grapefruit, 
green  beans  and  tomatoes  have  all  shown  decided 
strength.  We  will  treat  these  items  separately  in  the 
following.  The  general  tone  of  the  market  is  optimis¬ 
tic  and  our  jobbers  while  going  into  the  first  of  the 
year  with  heavier  stocks  than  last  year,  are  all  in 
good  position  and  will  have  recorded  a  good  12-months’ 
business. 

GRAPEFRUIT — The  severe  cold  wave  in  Florida 
that  occurred  on  the  11th,  did  considerable  damage. 
The  Florida  Citrus  Exchange  of  Tampa  estimated  the 
loss  on  grapefruit  about  20  per  cent.  The  Associated 
Citrus  Growers  and  Shippers  Association,  also  of 
Tampa,  estimated  losses  from  25  to  30  per  cent.  The 
membership  of  these  two  organizations  control  prac¬ 
tically  75  per  cent  of  the  grapefruit  tonnage  of  Flor¬ 
ida.  Practically  all  the  canners  have  withdrawn  from 
the  market.  Oranges  have  b  een  hurt  harder  than 
grapefruit.  It  is  impossible  today  to  buy  from  any 
Florida  canner  any  grapefruit  hearts  or  grapefruit 
juice.  The  market  is  very  strong  and  reports  have  it 
that  when  prices  are  again  named,  the  basis  will  be 
fully  10  cents  higher  than  the  opening  which  was  95 
cents  on  No.  2  fancy  hearts. 

GREEN  BEANS — The  local  trade  report  a  much 
better  demand  for  No.  10  tin  green  beans  from  the 
restaurant  and  hotel  trade  and  attribute  this  demand 
to  the  fact  that  the  so-called  fresh  beans  from  the 
south  (due  to  the  Florida  freeze)  have  advanced.  No.  2 
standard  cut  green  beans  formerly  offered  out  of  Mary¬ 
land,  Pennsylvania,  Delaware  at  GTi/oc  to  70c  F.  0.  B. 


shipping  point,  have  also  advanced  from  21/4  to  5  cents 
per  dozen.  There  is  a  general  betterment,  not  only  in 
the  standard  grade  but  in  the  better  grades  as  well. 

TOMATOES — Here  it  is,  the  last  few  days  of  the 
old  year  and,  an  unexpected  demand  has  developed 
from  the  Missouri  River  trade.  All  canners  in  Indiana 
and  adjoining  states  that  want  to  sell  No.  2  standard 
tomatoes  at  80c  do  not  have  any  trouble  in  finding 
ready  buyers.  Also  orders  for  shipment  February  1st 
are  frowned  upon  by  canners  as  almost  to  the  man, 
they  figure  that  if  they  have  to  carry  the  goods  that 
long  before  shipping,  they  might  just  as  well  do  it  for 
their  own  account  as  undoubtedly  higher  levels  will 
prevail  within  the  next  30  to  50  days.  No.  2  good 
standard  tomatoes  cannot  be  bought  in  Indiana  today 
at  less  than  85  cents  F.  0.  B.  shipping  point  with  No. 
21/^  standards  commanding  $1.20.  A  few  No.  lO’s 
are  available  at  $4.00. 

EVAPORATED  MILK — Here’s  another  item  that 
has  been  active  during  the  past  ten  days.  On  the  22nd 
of  this  month,  it  is  reported  that  the  Government  will 
definitely  place  orders  for  one  million  cases  to  be  pro¬ 
portioned  among  all  evaporators.  Raw  milk  has  also 
advanced  again  in  many  sections.  The  independent 
evaporator  is  well  booked  up  and  few  indeed  are  now 
willing  to  take  on  business  except  in  a  limited  way  at 
$2.45  F.  0.  B.  Chicago  basis. 

EMERGENCY  RELIEF — This  was  supposed  to 
arise  again  this  month  but  the  powers  that  be  decided 
to  continue  it  for  another  30  days  with  the  same  houses 
that  now  have  the  business.  Therefore,  the  new  Emer¬ 
gency  will  not  come  up  until  around  the  20th  of  Janu¬ 
ary  and  then  it  will  be  for  the  three-month  period, 
February,  March  and  April. 

CHRISTMAS  GREETINGS — It  has  been  said  that 
sentiment  has  no  place  in  business  but  some  of  the 
most  valued  friends  are  those  developed  from  business 
associations  and  acquaintances.  The  approach  of 
Christmas  should  be  a  pleasure  to  all  and  your  Chicago 
correspondent  feels  sure  that  this  year,  your  readers 
can  truly  give  expression  to  Christmas  joy  and  Christ¬ 
mas  happiness.  Have  them  accept  our  Best  Wishes 
for  A  Merry  Christmas. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Greetings — Canners  Not  Expecting  Much  In  A  Shrimp-Can- 
ning-Way — Oyster  Business  Picking  Up — Canners  Have  Good 
Week — Big  Cannery  Burns 

Mobile,  Ala.,  December  20,  1934. 

MERRY  XMAS  TO  ALL — The  Yuletide  is  on 
and  the  old  familiar  saying  of  “eat,  drink  and 
be  merry”  is  no  doubt  a  realization  to  lots  of 
,  folks,  because  somehow  or  other,  business  cares  are 
laid  aside  at  this  time  and  a  slump  takes  place  in  many 
lines,  of  which  the  canning  game  is  one  of  ’em. 
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SHRIMP — The  shrimp  pack  in  this  section  is  about 
as  good  as  can  be  expected  under  existing  conditions. 
It  is  easy  to  be  reconciled  or  satisfied  when  one  does 
not  expect  much,  and  such  is  the  status  of  the  shrimp 
folks  at  this  time  of  the  year.  Everyone  in  the  indus¬ 
try  looks  for  light  production,  so  unless  production 
stops  altogether,  there  is  very  little  to  howl  about. 
For  this  reason,  very  few  canneries  operate  exclu¬ 
sively  on  shrimp,  at  this  time  of  the  year,  and  the  fac¬ 
tories  that  are  packing  shrimp  now  are  for  the  most 
part  those  that  are  canning  oysters  also  and  they  get 
in  an  occasional  pack  of  shrimp,  which  they  are  able 
to  handle  without  any  increase  in  the  overhead,  inas¬ 
much  as  the  canneries  are  dependent  on  the  oyster 
pack  to  take  care  of  the  overhead  and  expenses  of 
operation. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium,  and 
$1.20  per  dozen  for  No.  1  large,  F.  0.  B.  cannery. 

OYSTERS — As  is  usually  the  case,  the  raw  oyster 
business  slumps  in  the  interval  of  Thanksgiving  and 
Christmas  and  it  began  to  recover  from  the  slump  the 
latter  part  of  last  week.  The  peak  of  the  demand  is 
generally  between  the  20th  and  the  25th  of  December, 
which  is  when  the  oyster  is  king  in  the  food  line  and 
shares  honor  with  the  turkey. 

The  weather  was  very  cold  the  first  part  of  last 
week,  but  it  moderated  the  latter  part  and  rain,  pre¬ 
dicted  for  this  week,  has  already  made  its  appearance 
and  sloppy  weather  is  in  evidence  for  Xmas  shoppers. 

The  oyster  dredges  took  advantage  of  the  cold  snap 
and  worked  early  and  late  to  increase  production, 
which  enabled  the  canneries  to  have  a  fairly  good 
week.  The  tongers  too  worked  extra  time  in  order  to 
supply  the  increased  demand  for  raw  oysters. 

Oysters  have  taken  on  considerable  meat  in  the  last 
two  weeks,  caused  by  heavy  north  winds  and  cold  wea¬ 
ther,  which  always  serve  to  fatten  oysters  and  improve 
their  canning  quality. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  F.  0.  B.  fac¬ 
tory. 

MISSISSIPPI  CANNERY  BURNS— The  plant  of 
the  Luce  Packing  Company  at  Lucedale,  Miss.,  burned 
down  completely  a  short  time  ago  and  it  is  a  big  loss 
to  that  community,  because  the  farmers  of  that  sec¬ 
tion  depended  a  great  deal  on  the  cannery  for  their 
liv<  lihood. 

'*’he  Luce  Packing  Company  operated  a  big  farm  in 
conjunction  with  their  cannery  and  large  quantities  of 
vegetables  were  grown  each  year  for  their  plant. 

Mr.  G.  M.  Luce,  the  owner  and  manager  of  the  Luce 
Packing  Company  has  not  definitely  decided  whether 
he  will  rebuild  the  plant  or  not,  and  if  he  does  not,  he 
will  then  have  to  either  abandon  his  farm  or  raise  truck 
for  the  produce  market.  Mr.  Luce’s  principle  pack 
was  beans,  turnip  and  mustard  greens  and  okra,  and 
his  brands  of  these  vegetables  are  well  established  on 
the  market  and  very  popular. 


CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

jobbers  Busy,  Goods  Going  Out  Steadily — Canners  Find  Record 
Quiet  Period — Undisturbed,  Confidence  Everywhere — Steady 
Business  on  Asparagus — Fruits  for  Salad  Sold  Up — Wide  Varia¬ 
tion  in  Tomato  Qualities  in  This  Year’s  Pack — Canners 
League  Represents  Preservers 

San  Francisco,  December  20th,  1934. 

WAITING — Business  is  on  an  exceeding  limited 
scale,  as  far  as  first  hands  are  concerned,  with 
some  canners  reporting  the  movement  during 
the  past  few  weeks  the  smallest  in  their  experience. 
However,  they  are  not  in  the  least  disturbed  by  this 
since  sales  in  the  fall  were  unusually  heavy  and  a  large 
part  of  the  pack  has  been  disposed  of.  Reports  indi¬ 
cate  that  distributors  are  busy  and  that  goods  are 
going  into  consumption  at  a  satisfactory  rate.  Job¬ 
bers  are  carrying  fairly  large  stocks  and  such  buying 
as  they  are  doing  is  now  largely  from  fellow  members, 
rather  than  from  canners.  During  the  past  few  years, 
jobbers  have  bought  largely  as  they  needed  the  goods, 
permitting  canners  to  carry  the  stocks.  This  year, 
they  changed  their  tactics  somewhat  and  made  heavy 
purchases  early  in  the  season.  The  goods  moved  off 
readily  at  a  handsome  profit  and  they  came  back  into 
the  market  for  more.  Now  they  are  holding  more 
than  they  have  been  accustomed  to  in  recent  years, 
and  canners  have  been  having  a  little  difficulty  in  get¬ 
ting  them  to  order  out  goods  at  contract  dates. 

Prices  are  being  well  maintained  in  this  market, 
despite  the  quietness.  Here  and  there  a  canner  in 
need  of  ready  cash  is  offering  peaches  and  pears  below 
list  prices,  but  the  lots  are  neither  large  nor  numerous. 
In  general,  it  would  seem  that  the  goods  offered  at 
concessions  are  off  in  quality. 

'  ASPARAGUS — The  steady  business  that  has  been 
done  on  asparagus  in  recent  months  has  greatly  re¬ 
duced  the  supply  and  some  of  the  large  operators  are 
preparing  for  almost  a  complete  cleanup.  Despite  the 
handicaps  under  which  foreign  trade  has  been  placed, 
sales  of  asparagus  for  export  are  close  to  normal  and 
this  movement  is  keeping  up. 

FRUITS  FOR  SALAD — The  pack  of  fruits  for  salad 
made  in  the  fall  have  about  been  moved  and  when  the 
new  demand  sets  in  canners  will  be  compelled  to  start 
up  their  plants  again.  This  product  cuts  to  best  ad¬ 
vantage  when  freshly  packed,  so  many  canners  pack 
largely  to  order,  instead  of  during  the  regular  canning 
season.  Fruit  prices  have  gone  up  quite  sharply  since 
the  heaviest  pack  was  made,  and  prices  on  the  finished 
product  will  quite  likely  show  an  advance  when  new 
packs  are  made.  Apricots  and  cherries  have  made 
especially  heavy  advances,  and  peaches  and  pears  are 
also  higher. 

TOMATOES — The  trade  suggests  that  the  market 
on  tomatoes  is  not  quite  as  firm  as  it  was,  but  there  is 
so  little  business  being  done  that  the  technical  weak¬ 
ness  is  scarcely  noticed.  Some  packers  controlling 
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featured  brands  are  holding  some  really  fine  solid 
pack  tomatoes  at  prices  above  list  and  are  not  at  all 
anxious  to  do  business  unless  they  get  their  price. 
There  seems  to  be  quite  a  variation  in  the  quality  of 
California  tomatoes  this  year. 

LEAGUE  REPRESENTS  PRESERVERS  —  For 
some  time  the  Canners  League  of  California  organiza¬ 
tion  has  been  rendering  service  to  local  preservers  in 
connection  with  the  Preserve  Code,  as  several  mem¬ 
bers  of  the  League  pack  preserves  in  addition  to 
canned  foods.  Several  weeks  ago  at  the  request  of 
preserve  members,  the  board  of  directors  gave  ap¬ 
proval  to  the  League  office,  taking  over  the  representa¬ 
tion  of  the  Preserve  Code  Authority  for  this  area, 
provided  a  sufficient  number  of  non-members  preserv¬ 
ers  were  agreeable,  and  provided  also  that  satisfactory 
financial  arrangements  could  be  made.  Last  week,  at 
a  meeting  attended  by  eleven  preservers,  representing 
more  than  50  per  cent  of  the  local  group,  both  in  num¬ 
ber  and  volume,  W.  A.  Pruitt,  Pacific  Coast  member 
of  the  Preserve,  Maraschini  Cherry  and  Glace  Fruit 
Industry  Code  Authority,  appointed  the  Canners 
League  the  local  representative  of  the  Preserve  Code 
Authority,  the  appointment  being  subject  to  confirma¬ 
tion  by  the  Washington  office.  The  group  will  func¬ 
tion  as  the  Preserve,  Maraschino  Cherry  and  Glace 
Fruit  Section  of  the  Canners  League,  and  will  con¬ 
tribute  to  the  expense  of  operating  the  League. 

At  a  recent  meeting  of  the  board  of  directors  and 
the  executive  committee  of  the  Canners  League  of 
California  it  w'as  decided  to  hold  the  annual  meeting 
at  the  Hotel  Del  Monte,  Del  Monte,  Calif.,  February 
28  to  March  2,  inclusive.  As  the  convention  of  the 
National  Canners  Association  will  be  held  earlier  than 
usual,  members  will  have  ample  time  to  make  Eastern 
trips  and  be  home  in  time  for  the  California  gathering. 

MR.  AND  MRS.  ELBRIDGE  AMOS  STUART  cele¬ 
brated  the  fiftieth  anniversary  of  their  marriage  at 
their  home  at  Los  Angeles,  California,  November  13th. 
Mr.  Stuart  is  founder  of  the  Carnation  Company, 
whose  condensed  milk  enjoys  a  world-wide  distribu¬ 
tion.  The  couple  were  married  at  Rutland,  Vermont, 
November  13th,  1884. 

SIMON  J.  LUBIN  has  resigned  as  chief  of  the  Cali¬ 
fornia  State  Bureau  of  Commerce  and  Governor  Frank 
Merriam  has  announced  that  the  position  will  not  be 
filled  with  another  appointment.  The  position  was 
originally  created  as  the  result  of  Mr.  Lubin’s  activities 
in  building  up  foreign  markets  for  California  products, 
notably  canned  peaches. 

THE  ANNUAL  REPORT  of  Food  Machinery  Cor¬ 
poration,  which  specializes  in  cannery  and  packing 
house  equipment,  shows  that  during  the  fiscal  year 
ending  September  30th,  it  earned  a  net  profit  of  $485,^ 
412,  after  providing  for  Federal  income  tax.  This 
compares  with  a  net  income  of  $52,078  for  the  previous 
year.  Sales  for  the  year  amounted  to  $5,000,475,  a 
gain  of  93  per  cent. 

M.  E.  WANGENHEIM,  of  the  California  Conserv¬ 
ing  Company,  San  Francisco,  California,  has  been 
made  a  member  of  the  Code  Authority  for  the  pickle 
industry. 


PRICE  AND  QUALITY 

NE  of  the  most  encouraging  indications  of  re¬ 
covery  witnessed  in  the  food  and  grocery  trade 
for  many  moons  has  been  the  steady  increase 
in  consuming  demand  for  the  higher-priced  lines  of 
canned  foods,  dried  fruits,  and  other  grocery  items 
in  recent  weeks. 

This  development  makes  clear  the  fact  that  the  em¬ 
phasis  is  now  off  price  and  definitely  on  quality,  which 
answers  a  question  which  has  been  troubling  manu¬ 
facturers  and  wholesale  distributors  alike  for  many 
months  past. 

The  maintenance  of  demand,  in  the  face  of  rising 
prices,  indicates  a  real  recovery  in  purchasing  power, 
it  is  felt,  and  the  decks  now  seem  to  be  cleared  for 
further  improvement  in  the  industry. 

The  National-American  Wholesale  Grocers’  Associa¬ 
tion  index  of  wholesale  grocery  prices  again  rose  last 
month,  showing  a  gain  of  0.2  per  cent  from  October, 
although  there  is  usually  a  decline  of  0.8  per  cent  in 
November. 

A  typical  bill  of  wholesale  groceries  gives  an  index 
of  87.5  in  November,  against  87.4  in  October.  The 
November  index  is  10.8  per  cent  over  the  figure  for 
November,  1933. 

This  index  is  based  on  a  list  of  twenty-four  repre¬ 
sentative  grocery  items,  the  daily  quotations  of  which 
are  averaged,  a  weight  being  given  to  each  according 
to  its  importance  in  the  sales  of  an  average  wholesale 
grocer.  The  items  which  averaged  higher  last  month 
were  corn  syrup,  cheese,  cottonseed  oil,  Maryland  corn, 
peaches,  lard,  fiour,  cornmeal,  and  oats.  Those  which 
declined  were  Rio  coffee,  sugar,  rice,  prunes,  raisins, 
dried  beans,  and  canned  tomatoes. 

*  Jt 

TRADE  MARKS 


Following  are  trade-mark  applications  for  canned  foods  and  fresh 
and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent  Office, 
which  have  been  passed  for  publication  and  are  in  line  for  early  reg¬ 
istration,  unless  opposition  is  filed  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence,  Patent 
and'  Trade-Mark  Lawyers,  600  F  Street,  N.  'W.,  'Washington,  D'.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade  offers  an 
advanced  search  free  of  charge  on  any  mark  they  may  contemplate 
adopting  or  registering. 


MOUNTAIN  and  peak,  for  vinegar.  Use  claimed  since  Feb¬ 
ruary  1916  by  Gregory-Robinson-Speas,  Inc.,  Rogers,  Arkansas. 

ONE-PIE  and  piece  of  pie,  for  canned  blue  berries.  Use 
claimed  since  August  12,  1931,  by  Maine  Blueberry  Canneries, 
Inc.,  Rockland,  Maine. 

BLACK  KING  and  picture  of  king,  for  barbecue  sauces  and 
seasoning  spices.  Use  claimed  since  September  17,  1930,  by 
Herbert  Bee  Burkett,  doing  business  as  King  Barbecue,  Cleve¬ 
land,  Ohio. 

MRS.  MARIA  KOSTER’S  for  canned  vegetables.  Use 
claimed  since  November  1,  1933,  by  John  Koster,  Brooklyn, 
New  York. 

VITAFRUIT  for  canned  fruits.  Use  claimed  since  March  17, 
1934,  by  Maui  Pineapple  Company,  Ltd.,  Paia,  Hawaii. 

VITAPINE  for  canned  fruits.  Use  claimed  since  March  17, 
1934,  by  Maui  Pineapple  Company,  Ltd.,  Paia,  Hawaii. 

MISSOURI  VALLEY  for  peanut  butter.  Use  claimed  since 
July  18,  1916,  by  Hogue  Mercantile  Co.,  Kansas  City,  Missouri. 

SUN-GRAZE  and  sunburst  design  for  meats  in  tin  and  glass. 
Use  claimed  since  1931  by  International  Products  Corporation, 
New  York  City. 
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New  York  Canners  Meet 

Rochester,  N.  Y. 

John  P.  Street 

December  13th-14th,  1935 


The  annual  convention  of  the  New  York  State  Can¬ 
ners,  Inc.,  opened  at  luncheon,  in  the  ballroom  of 
the  Hotel  Senaca,  just  after  noon  on  December 
13th.  You  will  understand  that  another  attendance- 
record  was  set  here,  as  in  other  canners’  Conventions, 
when  we  tell  you  that  an  average  of  200  attended  each 
business  session,  and  the  Dinner  Dance,  provided  by 
the  Machinery  and  Supply  Men  and  Brokers,  in  the 
evening,  drew  over  500. 

President  Thorne,  son  of  the  President  of  the  Na¬ 
tional  Canners  Association,  as  you  know,  opened  the 
Convention  with  a  brief  resume  of  the  year’s  most 
important  happenings. 

Wallace  Bruce  Amsbary,  of  Chicago,  was  the  inspi¬ 
rational  speaker  on  the  program  as  “The  Saving  Grace 
of  Humor,”  and  he  delivered  in  full  and  of  superb 
quality. 

The  session  then  resolved  itself  into  a  Business  Ses¬ 
sion,  and  as  this  Association  represents  practically  the 
entire  list  of  canners  in  that  State,  they  get  down  to 
business,  talk  turkey,  all  of  it  of  a  local  nature  and 
kept  within  council. 

A  matter  of  general  interest  was  the  report  of  the 
Nominating  Committee,  Mr.  F.  H.  Van  Eenwyk,  Chair¬ 
man.  This  was  as  follows : 

President :  J.  V.  Mclnnes,  Haxton  Canning  Co.,  Oak- 
field. 

Vice-President:  C.  C.  Scutt,  Red  Creek  Canning  Co., 
Red  Creek. 

Treasurer:  R.  0.  Whitney,  Victor  Food  Corp.,  Vic¬ 
tor. 

Secretary:  John  P.  Street,  Rochester. 

Three  new  directors  were  elected  for  three  years : 

G.  0.  Bailey,  Snider  Packing  Corp.,  Rochester. 

Wm.  Bewley,  Bewley  Bros.  Canning  Co.,  Middleport. 
Nahum  Pratt,  Silver  Creek  Preserving  Corp.,  Silver 
Creek. 


Under  general  business  it  may  be  mentioned  that 
they  discussed  the  Licensing  Law  in  New  York  State, 
and  also  a  uniform  sales  contract. 

At  4  P.  M.  that  afternoon  there  was  a  meeting  of 
pea  canners  only,  with  Mr.  C.  C.  Scutt,  acting  as  chair¬ 
man.  Other  business  sessions,  together  with  the  first 
meeting  of  the  new  Board  of  Directors,  took  place  in 
the  afternoon,  and  in  the  evening  the  big  social  event 
of  the  industry  in  New  York  State  took  place,  with 
over  500  enjoying  the  occasion. 

Two  resolutions  of  general  interest  were  passed  in 
these  business  sessions,  as  follows : 

RESOLVED — that  the  Association  go  on  record  as 
favoring  Descriptive  Labeling,  and  as  endorsing  the 
actions  of  the  Board  of  Directors  of  the  National  Can¬ 
ners  Association  to  bring  about  this  result. 

This  was  carried  by  a  rising  vote  with  no  opposing 
votes. 

RESOLVED — that  a  special  committee  be  appointed 
to  consider  the  licensing  question,  and  to  visit  the 
Commissioner  of  Agriculture  and  Markets,  at  Albany, 
in  an  effort  to  secure  his  support  in  advocating  the 
repeal  of  the  canners’  licensing  law. 

Friday  morning’s  session  was  devoted  to  Canning 
Crop  considerations,  with  addresses  by  Profs.  C.  B. 
Sayre,  J.  G.  Horsfall  and  Hugh  Glasgow. 

Prof.  C.  B.  Raymond,  of  Cornell  University,  gave  a 
report  on  his  field  observations  during  the  season. 

After  luncheon  at  noon  in  the  ballroom.  Congress¬ 
man-elect  James  P.  B.  Duffy  spoke;  Mr.  E.  G.  Mont¬ 
gomery,  Secretary  of  the  Canning  Code  Authority, 
talked  on  Code  matters;  and  Mr.  E.  S.  Thorne  spoke 
on  the  Labeling  question  with  the  result  seen  in  the 
resolution  quoted  above. 

The  report  of  the  Resolutions  Committee  brought  to 
a  close  one  of  the  best  meetings  the  association  has 
ever  held. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tXhomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y,”  indicates  f,  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 


Balto.  N.Y. 


White  Colossal,  No.  2^ . 

Peeled,  No.  2^ . 

Large,  No.  2V^........................~~........~~ 

Peeied.  No.  2% . 

Medium.  No.  2V2 . 

Green  Mammoth.  No.  2,  round  cans 

Medium,  No.  2 . 

Large.  No.  2 . 

Tips,  White,  Manunoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . — .....iU... 


t2.46 


t2.46 


2.50  _ 

1.90  t2.00 


BAKED  BEANSi 


16  . . 45  . 

No.  2^6  . 85  . 

No.  10  .  2.85  . 

BEANS2 

Stringless  Stand.  Cut  Green,  No.  2  .70  t.72% 

Standard  Cut  Green,  No.  10 . .  3.35  t3.60 

Standard  Cut  Wax,  No.  2 . 85  - 

Standard  Cut  Wax,  No.  10 . . . 

Red  Kidney,  Standard,  No.  2 . 70  t.70 

Standard.  No.  10 .  8.60  t3.60 


LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  and  AVhite . 

No.  10  . . . 

No.  2  Fresh  White . 

No.  10  . 

Soaked.  No.  2 . 

BEETSt 

Baby,  No.  2 . 

Wliole,  No.  2 . 

Whole,  No.  2  Vi . 

Whole.  No.  10 . - . 

Cut,  No.  2 . 

Cut.  No.  2% . 

Cut,  No.  10 . . . 


1.45  tl.35 

7.00  . 

1.20  tl.lO 

6.00  . 

.90  . 

4.26  . 

.85  t.76 

4.50  . 


1.40  tl.30 

1.00  . 

1.16  . 

3.60  . 

.76  . 

1.00  . . 

3.26  _ 


CARROTS8 


Standard  Sliced,  No.  2 — . . 76 

Sliced.  No.  10 .  3.76 

Standard,  Diced,  No.  2 . 70 

Diced,  No.  10 .  3.35 


CORN$ 

Golden  Bai.tam,  Fancy,  No.  2. 

Extra  Standard.  No.  2 . 

Extra  Standard,  No.  10 . . 


Shoepeg,  Fancy,  No.  2 .  1.35  . 

Extra  Standard,  No.  2 .  1.26  . 

Standard,  No.  2 .  1.16  . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 .  1.06  . 

Standard,  No.  2 .  1.00  tl.OO 

Standard,  No.  10 .  . . 


HOMINY8 

Standard  Split,  No.  2,  Tall. 

No.  2%  . 

No.  10  . 


.60  ..... 
.76  ..... 

3.00  . 


MIXED  VEGETABLES! 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . 

OKRA  AND  TOMATOES! 

Standard,  No.  2 . 

No.  it'  . 

PEAS!  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  68 . 

No.  1  ]&rly  June,  4s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  48 . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std  Alaskas,  4s . 


.70 

8.76 

.80 

4.26 


.76 


1.36 

1.20 

1.10 


7.26 

6.76 


tl.l6 

tl.06 


PUMPKIN! 
Standard,  No.  2%.. 
No.  8 


.76  _ 

.86  _ 


CANNED  VEGETABLES— Continued 


Balto.  N.Y. 


SAUER  KRAUT! 

Standard,  No.  2 . . 

No.  2VL>  . 80  tl.l5 

No.  3  . 

No.  10  .  2.90  t3.75 

SPINACH! 

Standard.  No.  2 . 90  . 

No.  .  1.20  tl.15 

No.  3  . 

No.  10  .  4.00  t3.75 

California,  f.  o.  b.  Coast* 

Standard,  No.  2Vj .  1.00  tl.15 

Standard.  No.  10 .  3.25  t3.75 


SUCCOTASH! 

Standard  Green  Corn,  Dried  Limas, 
No.  2  . 


Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES! 

Standard.  No.  2,  F.  O.  B.  Factory.. 


no,  o  . 

No.  10  . 

TOMATOES! 

Extra  Standard,  No.  1, 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  (bounty . 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  2V..  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  (bounty . 

No.  10  . 

F.  O.  B.  County . 


1.05 


.65  . 

.85  t.90 

.95  1.00 

3.00  t3.00 


.60  . 

.67% . 

.90  . 

.85  . 

1.30  . 

1.25  . 

4.25  . 

4.15  . 

.60  t.50 

.50  .47% 

.82% . 

.80  t.77% 

1.10  . 

1.05  . 

1.16  tl.15 

1.16  . 

4.00  . 

3.75  t3.66 


TOMATO  PUREE!  <F.  O.  B.  Factory) 


Standard,  No.  1  Whole  Stock . 55  . 

No.  10,  Whole  Stock .  4.00  . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE! 

No.  1  . 

No.  10  .  t3.00 

TURNIP  GREENS! 

No.  2  . 75  . 

No.  2%  .  1.06  . . 

No.  10  .  3.75  . 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . 

..iicniKaii.  No.  M- .  ..  . 

New  York,  No.  10. . 

Pennsylvania,  No.  10,  water .  3.50  3.50 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice.  No.  2% .  2.50  t2.60 

Fancy,  No.  2% .  ....... 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10  water .  5.00  . 

No.  2,  Preserved. . .  ...... 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 . 

No.  10  .  6.76  t6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Exlia  Preaeiveu,  No.  ^ . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.26  . 

California  Standard,  2% .  t2.10 

Choice.  No.  2% .  t2.30 

Fancy,  No.  2% .  t2.45 

GOOSEBERRIES* 


Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . . 

No.  1  Juice......._ 

No.  2  Juice.......... 

TJo  K  Jnte« 


CANNED  FRUITS— Continued 


PEARS* 

Balto. 

N.Y. 

Standards.  Keifer  No.  2.  in  syrup.... 
No.  10  . 

1.00 

5.00 

1.75 

2.(10 

California  Bartletts,  Standard  2%.. 

Fancy  . 

Choice  . 

tl.76 

t2.U0 

t1.9.5 

t6.75 

Standard.  No.  10 . . . 

PEACHES* 

California  Standard,  No.  2%,  Y.  C. 
Choice.  No.  2%,  Y.  C . 

1.85 

2.10 

tl.65 

tl.75 

tl.95 

Fancy.  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds.  Yellow.  No.  3 . 

Pies,  Unpeeled.  No.  8 . 

Peeled,  No.  10.  Solid  Pack . 

t4.26 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% 
Sliced,  Standard.  No.  2^ . 

.  .  2.26 

tl.80 

tl.70 

tl.60 

tl.45 

Sliced,  Extra.  No.  2 . 

Sliced,  Standard.  No.  2 . 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra.  No.  10 . 

Eastern  Pie.  Water.  No.  10 

.  6.76 

t5.26 

Forto  Rico.  No.  10 . 

RASPBERRIES* 

Black  Warter,  No.  2 . . . . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 .  . 

STRAWBERRIES! 

Preserved,  No.  1 . 

Preserved,  No.  2 . "!'.™ 

Extra,  Preserved,  No.  1 . "" 

Extra,  Preserved,  No.  2 . ......" 

Standard  Water,  No.  10..........„....„ . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.40 

No,  10s  .  9.00 


t2.60 

t8.60 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . . 

No.  2,  17-oz.  cans,  Factory...„...„...... 

No.  2,  19-oz.  cans.  Factory.............. 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz. .  6.25 

%-lb.  cases,  1  doz .  3.26 

%-lb.  cases,  1  doz . 

OYSTERS* 

Standard,  4  oz .  1.00  . 

6  oz . . .  1.10  tl.lO 

8  oz .  1.85  . 

10  oz . . .  2.10  t2.20 

Selects,  6  oz.........................„.,.............„„  „„.... 

SALMONS 

Red  Alaskas,  Tall  No.  1 .  1.67%tl.70 

Flat,  No.  % .  t2.36 

Cohoes,  Tall,  No.  1 .  1.42%tl.30 

Flat,  No.  1 .  1.66  tl.60 

Flat,  No.  % .  1.17%tl.l0 

Pink,  Tall,  No.  1 .  1.07%tl.00 

Pink,  Flat.  No.  % . 80  . 

Sockeye  Flat,  No.  1 .  2.92%t2.75 

Flat,  No.  % .  1.86  . 

Chums,  Tall .  1.00  t.90 

Medium,  Red,  Tall .  1.22%ti.25 

SHRIMPS 

Dry,  No.  1 . . .  1.10  tl.l6 

Wet,  No.  1,  Large .  1.10  tl.20 

SARDINES  (Domestic),  per  case  S 

%  Oil,  keyless .  2.60  t2.76 

%  Oil,  keys .  2.90  t3.20 

%  Oil,  Tomato,  Carton . . .  ........  t3.50 

%  Oil,  Carton .  3.26  t3.45 

%  Mustard,  keyless .  2.60  t3.20 

Yt  Mustard,  keyless . 2.36  . 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISHS  (California),  per  case 

White,  %8  . 7.80  _ 

White,  Is  .  18.66  _ 

Blue  Fin,  %s .  4.86  ....... 

Blue  Fin,  Is . .  . . . 

Striped,  %s  .  3.37% . 

Striped,  %s  .  4.70  . 

Striped,  Is  .  8.35  ........ 

Yellow,  %s.  Fancy .  4.65  . 

Yellows,  %s.  Fancy. . .  7.30  ........ 

YeUow.  la  . 18.66 _ 
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LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 


CANNING 

MACHINERY 

for  all  the  various  fruits, 
vegetables,  sea  foods,  etc. 

Write  for  catalog. 

A.  K.  Robins  &  Co., 

Incorporated 

Lombard,  Concord  &  West  Falls  Are. 

Baltimore,  Md. 


#;FORfCANNEDB’ 

ERUJTSi^iYEGETABtK 


Wj/ZVASO/Vli 

\/  L  L  L  L  i\  %/§ 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


SO  HAVE  WE 

Criss-Cross:  Aren’t  crossword  puzzles  wonderfully 
beneficial  to  one’s  vacabulary? 

Up-and  Down:  Yes,  indeed.  I’ve  added  about  five 
hundred  obsolete  and  archaic  words  to  mine. 

Mike  was  working  in  a  shipyard.  The  first  morn¬ 
ing  the  foreman  put  in  his  hands  a  two-foot  rule  and 
told  him  to  measure  a  large  steel  plate. 

“Well,  Mike,”  asked  the  foreman  later,  “what  is  the 
size  of  the  plate?” 

A  satisfied  grin  spread  over  Mike’s  face.  “It’s  just 
the  length  of  this  rule  and  two  thumbs  over,  with  this 
brick  and  the  breadth  of  my  hand  and  my  arm  from 
here  to  here,  bar  the  finger.” 

THAT  SCHOOLGIRL  COMPLEXION 

The  young  mistress  sent  her  maid,  newly  hired,  for 
a  number  of  toilet  articles. 

“Mandy,”  said  the  mistress  a  few  days  later,  “where 
is  that  tar  soap  you  got  for  me  the  other  day  ?” 

“Lawsee,  Miss,”  exclaimed  Mandy,  “what  all’s  a 
blonde  baby  like  you  to  do  with  tar  soap  ?  Ah  thought 
you  ordered  it  for  mah  own  pussonal  use.” 

“Your  office  is  as  hot  as  an  oven,”  said  a  client  to 
his  lawyer. 

“So  it  ought  to  be.  I  make  my  bread  here.” 

She  was  a  most  precise  person,  and  she  decided  that 
if  she  could  prevent  it  no  one  would  nickname  any  of 
her  sons.  So  she  named  the  first  one  William,  well 
knowing  that  he  might  be  called  Will  or  Willie  for  a 
time.  The  second  she  named  Wilmont,  the  third  Wil¬ 
bur,  the  fourth  Wilfrid,  and  the  fifth  Willis.  Then  she 
sank  back  contented  in  the  thought  that  people  would 
have  to  call  them  by  their  real  names.  So  they  were 
called  Bill,  Chuck,  Skinny,  Tubby,  and  Buddy. 

GETTING  HER  LESSONS 

“And  when  Mrs.  Gubbins  sez  you  wasn’t  no  lidy,  wot 
did  yer  say?” 

“I  sez,  ‘Two  negatives  means  an  infirmary,’  and  I 
knocks  ’er  down.  She  is  now  in  the  ’orspital.” 

Freshman — I  didn’t  bring  an  excuse  for  being  out 
yesterday  because  Ma  was  too  busy  to  write  one  this 
morning. 

Teacher — Why  didn’t  you  get  your  father  to  write 
one? 

Freshman — Aw,  he’s  no  good  at  making  excuses, 
Ma  catches  him  every  time,  and  you’re  smarter’n  Ma. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Picking. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can* 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  Etc, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit, 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 
Bottle  Corking  Machines.  See  Bottlers  Mehy. 
Bottlers’  Machinery. 


BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES,  Lug,  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Westminster  Mach.  Co.,  Westminster,  Md. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS*  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  ond  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Balthnore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  (Do.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work; 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mehy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY,.  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINEIS,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  III, 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannon. 

Berlin-Chsrpman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porta^  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston.  III. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS.  Continuous. 

Berlin-Chapman  Co..  Berlin,  Wis, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.^  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Btflin-Chapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IIL 

CORN  CUTTERS. 

Berlin-Chapman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  MorraJ,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Com  Mixers  and  Agitators.  See  Com  Cooker 
FUlers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Counters.  See  Can  Counters. 
(Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  (Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CRATEIS,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

(Cutters,  (Corn.  See  Cora  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cana,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies.  Con.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS,  PAILS,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (k>rp.,  Hoopeston.  HI. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Bwlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooiieston,  HI. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  HL 


FIBRE  CONTAINERS  for  Food  (not  hersiatfe* 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy. 


FILLING  MAfmiNES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Btflin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Filling  Machine,  Syrap.  See  Syraping  Mack. 
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FINISHING  MACHINES.  Catoap.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGEINTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  ^  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 

HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES.  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

■prague-Sells  Corp.,  Hoopeston.  Ill. 

Kettles,  Enameled.  See  Tanka,  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K,  R<*ins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES.  Miscellaneous. 

A-  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

kraut  CUTTEIRS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill, 

kraut  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Ilorral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster.  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore^  Md. 
■Impson  A  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Hri»  Co  Chicavo 

Washbum-Wilson  Seed  Co..  Moscow,  Idaho. 

F.  H.  Woodruff  A  Sons,  Milford,  Conn. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio, 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pittera. 

PEELING  MACHINES. 

A.  K.  Robins  A  C<w  lj<t..  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapmab  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sella  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERK. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 

SC  ALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  AU  Varietiee. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  A  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Ho«q;es«on,  Ill. 

SILKING  MACHINES, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Bdt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  III. 

TANKS,  Glass  Lined,  Steel. 

A.  K,  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TANKS,  Wooden. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

F.  H.  Woodruff  A  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  ^bins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Warehousing  and  Financing. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHEIRS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Com..  Hoooesi'>n  111. 


A  MERRY  CHRISTMAS 


Canners,  everywhere!  We  appreciate  your 
business,  and  extend  to  you  our  best  wish 
for  a  happy  Christmas. 


CHISHOLM-RYDER  CO.,  INC.,  Niagara  Falls,  N.  y. 


Chisholm- R^der  "Pea  Viner 
and  iQean  Snipper  Equipment^ 


A.  K.  ROBINS  &  CO..  Inc.  CHISHOLM-RYDER  SALES  CORP 
Baltimore,  Md  Columbus,  Wis. 


JAS.  Q.  LEAVITT  &  CO. 
Ogden,  Utah 


CLARKSBURG, WJ 
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PI-ANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 

V  MAIN  OFFICE 


BALTIMORE:  MD. 


3SC 


•  LATE-SEASON  products  of  the  field  and  garden  that 
make  up  tasty,  ready,  easy  meals  for  winter  months. 

•  SANITARY  CANS  on  quick  call  too!  . .  .  Whenever 
there's  a  pack  .  .  .  whatever  it  is! 

•  Dependable  CANS  and  SERVICE  'round  the  calendar! 
Fast,  accurate  closure  equipment,  permanent  sealings, 
technical  aid,  traffic  advice.  Cooperation! iiom 
Baltimore,  Chicago  and  Hamilton,  Ohio. 


